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Edito

2020 has dramatically confronted us with our own collec-
tive and individual responsibilities vis a vis human lives and
economic systems. The Covid pandemic and its unexpected
brutal threat on life led to lockdowns and restrictions sowing
the seeds of a deep socio-economic crisis.

Groupe PSA chose PROACTIVE RESILIENCE to deal
with the pandemic waves and implemented decisions
at an unprecedented pace to protect its employees first,
and serve its corporate purpose: ensure freedom of
movement by providing safe, sustainable and afforda-
ble mobility solutions.

As a mobility provider, Groupe PSA ranks in the front-run-
ners of the necessary global transition and take this
responsibility seriously.

In this sanitary context, the group made sure, that
this responsibility permanently guided its business
strategic plan and its philanthropic actions to enhance
performance, with no compromise on ethics. The
human-centred lens it uses for all business operations
were particularly helpful to see around corners, imagine
what fitted best its stakeholders’ interest and deliver a
competitive edge with agility.

PERFORMANCE AS A SHIELD AGAINST
THE CURRENT HEADWINDS AND THOSE
TO COME

The results collectively achieved in the last 6 years
proved to be the best safeguard against the chaos
brought by the COVID-19 crisis. The group’s positive
financial position at the end of 2020 highlights the
Group’s resilience, as a reward of the recent years of
intensive work to increase its efficiency.

These results also rely on a permanent watch on ESG
data, used as pre financial indicators. Groupe PSA is
a socially recognized company, as a member of the
world’s leading SRI® indexes. It had its carbon tra-
jectory validated as compliant with the Climate Paris
Agreement by SBTi in 2019. Financial and non-financial
performances feed each other. This dual economic and
societal performance proves to be the best protection
against the vagaries of the markets.

Strong and long running companies bring solutions:
Groupe PSA state of the art range of products and
services supports its willingness to defend strongly
the freedom of movement as a fundamental right for
humanity.

Designing a sustainable future of mobility is both a matter
of economic performance and responsibility.

(1) Socially Responsible Investment.
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GROUPE PSA RESPONSIBILITY: BRINGING
TANGIBLE ANSWERS TO THE QUESTION
OF “AFFORDABLE MOBILITY”

A long-time supporter of the UN Global Compact and
the ILO Principles, Groupe PSA embarks environmental
and societal impacts in all its decision-making processes
in a 360-degree approach.

At the most tumultuous moment of the Covid crisis,
the Group never stepped back on ESG matters. On the
contrary, it speeded up on pending decisions in order
to protect its future and be true to its values:

e On the labor dimension, it immediately rolled out
through the company the most demanding health
protocol in order to protect employees.

e On the environmental dimension taking the lead of
CO, emissions in Europe for 2020, it accelerated the
operational phase of its Carbon Neutrality Project
with 4 major steps forward:

- launching AMI, the Citroén full electric urban
mobility device,

. launching the new eVMP platform (Electric
Vehicle Modular Platform) to gradually move from
two multi-energy platforms to two 100% state of
the art electrified platforms to support the ramp
up of the range of electric vehicles,

- making the mobility brand Free2Move an auton-
omous and agile entity, with a technological
expertise of the urban shared mobility solutions,

. disrupting ways of working with 70% of time in
remote working for all applicable job positions to
reduce CO, footprint of commuting and energy
consumption of facilities by 30%.

e On the societal dimension, Fondation PSA brought
exceptional support to the "All United against
Coronavirus” Alliance, in addition to the Group’s
solidarity actions (donations of masks, production
of respirators, 3D printing of protective screens
and free vehicle availability for hospital employees)
and a voluntary Top Management grant to support
mobility solutions to people in precariousness.

e Finally, on the economic dimension, Groupe PSA
managed both urgent and long-term matters with
the same efficiency and resilience. While immediately
and responsibly adjusting the production to market
demand, and tailoring support to the most fragile
suppliers, teams achieved to implement 2 strategic
decisions, in line with the group’s corporate purpose:
make safe and sustainable mobility affordable.




- vertical integration in electric mobility though the
launch of ACC - "Automotive Cells Company”- ,
a joint venture dedicated to the manufacture of
batteries in Europe.

- merger with FCA, leading to Stellantis, in order to
leverage synergies and protect the affordability of
sustainable mobility.

Fighting climate change and ensuring freedom of
movement with affordable mobility solutions is where
corporate responsibility and challenge stand for
Groupe PSA.

There is no such thing as “one size fits all solution”: the
UN Sustainable Development Goals are a framework
for actions and for the implementation of concrete
solutions tailored to the specific needs of citizens in
their specific territory with a long-term view.

TRANSPARENCY AS THE BASIS
OF A RESPONSIBLE DIALOGUE
WITH STAKEHOLDERS

As aleading company, the Group makes sure pursuing its
corporate purpose fully benefits to its stakeholders with

IMPORTANT NOTICE

consistent decisions and actions over time. Customers,
employees, investors, suppliers and the civil society
challenge the company and expect a positive contribu-
tion to the economy, the society and the environment.

The clarity and the quality of the information published
transparently by Groupe PSA is a key factor of efficiency
in its permanent dialogue with its stakeholders. It also
feeds the public debate, for the benefit of the general
interest. The Group notably supported a special issue
of Politique Internationale dedicated to the freedom
of movement in a decarbonized world.

The Group also updated its materiality matrix in 2020,
involving a broad scope of internal experts and a wide
range of external stakeholders, increasing the repre-
sentativeness of the young generation and including
regional focuses, notably from North America.

This annual CSR Report presents how Groupe PSA
responsible business model creates shared and sus-
tainable value. The 23 CSR commitments supported by
accountable members of the Executive Committee are
part of a proactive trajectory. All of the Group’s employ-
ees are committed to implement its CSR roadmap,
which reflects its ambitions for the future.

This CSR Report, from which no legal consequences may be drawn, is for informational purposes only. This communication
should not be construed in any manner as a recommendation to any reader of this document.

This communication is not a prospectus, product disclosure statement or other offering document for the purposes
of Regulation (EU) 2017/1129 of the European Parliament and of the Council of June 14t 2017.

This document may contain forward-looking information and statements that are based on a number of economic data and
assumptions made in a given economic, competitive and regulatory environment. They may prove to be inaccurate in the
future and are subject to a number of risk factors. Neither Stellantis N.V. nor any of its subsidiaries assumes any obligation
to update publicly any forward-looking information or statement, objectives or trends contained in this document whether
as a result of new information, future events or otherwise.

In this document, the terms “Groupe PSA” and “the Group” are used for convenience and are relative to the previous Peugeot
S.A. perimeter only. Likewise, the words “we”, “us” and “our” may also be used to refer to Peugeot S.A. subsidiaries in general
or to those who work for them. Stellantis N.V. has no liability for the acts or omissions of Peugeot S.A. and its subsidiaries.

This CSR Report includes Peugeot S.A. Declaration on Extra-Financial Performance, which complies with the French
transposition of EU Non-Financial Reporting Directive, responding to the main CSR risks and challenges identified by the
company, based on a macroscopic risk analysis taking into account the double-materiality perspective and covering the
42 categories included in Article R 225-105 of the French commercial Code.

It reflects the Corporate Social Responsibility policies, commitments and results of the Automotive Division of Peugeot S.A.
for 2020. It has been submitted to an independent third-party body’s examination, as enclosed and described in section 9.6.

It contains the Groupe PSA Integrated Report in its first section, Climate Report in the second section and Human Rights
Report in the sixth section (including the Vigilance Plan, pursuant to Act No. 2017-399 of 27 March 2017 on the duty of
vigilance of parent companies and ordering companies).

As Groupe PSA acquired Opel and Vauxhall (OV) on 1st August 2017, this report includes CSR information specific to OV
starting in the 2018 financial year. Most indicators are consolidated. However, to ensure a better readability and clearer
understanding, PCD (Peugeot; Citroén; DS Automobiles) and OV data are presented separately for a few topics.

— CORPORATE SOCIAL RESPONSIBILITY REPORT 2020 — GROUPE PSA
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GROUPE PSA CONTRIBUTION TO GLOBAL
SUSTAINABLE DEVELOPMENT GOALS

Groupe PSA takes into account the impact of its activities on the 17 Sustainable Development Goals (SDGs) set by
the United Nations for 2030. It makes a positive contribution at a global level to many of them and at a local level for

others.

NO ZERO
POVERTY HUNGER

(({

DECENT WORK AND
ECONOMIC GROWTH

o

1 CLIMATE 1 LIFE LIFE
ACTION BELOW WATER 15 ON LAND

End poverty in all its forms everywhere
(see sections 6.2.2./8.1.3.2./8.3.3)).

End hunger, achieve food security and
improved nutrition and promote sustainable
agriculture (see section 8.3.3.).

Ensure healthy lives and promote
well-being for people of all ages (see sections
3.31.4./3.3.2./5.31./5.3.2./8.3.3.).

Ensure inclusive and equitable quality
education and promote lifelong learning
opportunities for all (see sections 3.2.2./8.3.3.).

Achieve gender equality and empower
all women and girls (see section 3.4.1).

Ensure availability and sustainable
management of water and sanitation
for all (see section 7.3)).

Ensure access to affordable, reliable,
sustainable and modern energy for all
(see section 2.4.2).

Promote sustained, inclusive and

n sustainable economic growth, full and
productive employment and decent work for all
(see sections 3.1.2./3.1.2.2./3.3.2./3.4.1./3.4.3./
81.3.3./6.2.2).

Build resilient infrastructure, promote inclusive
and sustainable industrialisation and foster
innovation (see sections 2.3./2.3.1./2.41.3.5./
31/3.3.2.2/5.21./5.2.4./5.1./6.1.7./6.2.3.3./
8.11/8.3.1).

GOOD HEALTH
AND WELL-BEING

4

INDUSTRY, INNOVATION
ANDINFRASTRUCTURE

-
N

QUALITY
EDUCATION

|

GENDER
EQUALITY

SUSTAINABLE CITIES

1 REDUCED 1
INEQUALITIES AND COMMUNITIES

A
=) =
v ﬁ &

1 6 PEACE, JUSTICE 1 PARTNERSHIPS
AND STRONG FORTHE GOALS
INSTITUTIONS

W2
l!

Reduce income inequality within and among
countries (see sections 3.4./8.3.3./8.3.4.).

Make cities and human settlements inclusive,

safe, resilient and sustainable (see sections 2.3.3./

4.2.2./71./8.3.3).

Ensure sustainable consumption and
production patterns (see sections 2.3./
2.31./2.41.3.6./2.5.3./4.2./5.4. /6.3./
71./7.2.3./7.2.4).

Take urgent action to combat climate change
and its impact by regulating emissions and
promoting developments in renewable energy
(see sections 2.3.2./2.3.4./2.3.5./2.3.7./2.4.2./
5.4./71./81.3).

Conserve and sustainability make

use of the oceans, seas and marine
resources for sustainable development
(see sections 2.3./2.4.2).

Protect, restore and promote the sustainable
use of terrestrial ecosystems, sustainably
manage forests, combat desertification,

and halt and reverse land degradation and
halt biodiversity loss (see sections 7.1./5.4.).

Promote peaceful and inclusive societies

for sustainable development, provide access
to justice for all and build effective, account-
able and inclusive institutions at all levels
(see sections 3.1.2.1.1./6.1.4.).

Strengthen the means of imple-
mentation and revitalise the global
partnership for sustainable development
(see sections 2.3.1./3.1.21./71.2.2./71.4.2).
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RESPONSIBLE DECISIONS RESPECT TOWARDS
BASED ON STAKEHOLDERS
360° APPROACH BASED ON
TRANSPARENCY

Responsibility is to take each day engaging decisions which we will be accountable for
in the future. Groupe PSA relies on continuous dialogue with its various stakeholders to build
long-term responses to economic, environmental, social and societal issues.
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CREATING SHARED AND LASTING VALUE
A CSR program that is fully integrated into the Group strategy
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11. A CSR PROGRAM THAT IS FULLY INTEGRATED
INTO THE GROUP STRATEGY

11.1. Groupe PSA: a global carmaker at the leading edge of efficiency
and a benchmark supplier of mobility services (cri102:1) (cri102-7 ) (GRLI02-10)
11.1.1.  The Automotive Division, central to the Group’s results

Groupe PSA recorded a revenue of €60.7 billion in 2020 .

CONSOLIDATED REVENUE BY BUSINESS

Years ended December 31

(€ million) 2020 2019 2018
PCD 39,015 46,096 43,027
oV 12,904 17,368 18,306
Automotive equipment 14,654 17,768 17,525
Finance® 2,086 2,163 1,989

(1) In accordance with IFRS, BPF's financing partnerships are accounted for under the equity method in the PSA Consolidated Financial Statements
for all periods presented herein. The net contribution of these equity-accounted investments is included in the line “Share in the net earnings
of equity method investments” of PSA’s consolidated income statement. A different presentation is applied for the purposes of this segmental
discussion. IFRS 8 “Operating Segments” requires segment information to be aligned with the internal reporting used by management to measure

the performance of the different segments and to allocate financial resources between them. Management reporting and, accordingly, the
segment information are based on a presentation of a full profit and loss statement of BPF’s financing partnerships,

as if they were consolidated.

11.1.2. Mobility: Groupe PSA identity
and strategy
11.1.21.  An identity built on complementary

brands (‘gri102-2

To support its raison d’étre - “ensure the freedom of movement
by providing a safe, sustainable, affordable and enjoyable
mobility” -, the Group is structured around four main segments:

® the Automotive Division, covering:

o the design and engineering, manufacture and sale of
passenger cars and light commercial vehicles under five
automotive brands:

> Peugeot: MOTION & e-MOTION, whose ambition is to
become the best high-end generalist brand worldwide,

> Citroén: INSPIRED BY YOU, inspired first and foremost
by our customers and their lifestyles,

> DS Automobiles: SPIRIT OF AVANT-GARDE, the ulti-
mate in French luxury,

> Opel: THE FUTURE IS EVERYONE'S, whose ambition is to
become the most desirable German mainstream brand,

> Vauxhall: NEW RULES BRITANNIA, to be the most
desirable core brand in the UK,

« mobility services under the umbrella of the Free2Move

brand (leasing, car-sharing and more): UNLIMITED
MOBILITY,

« second-hand vehicle sales:
> marketed in its networks as:

+ “Peugeot Occasions”, “Citroén Select”, “Opel
Selection” becoming progressively (2019-2021)
SPOTICAR, a new multibrand label (replacing also
Carday’z PSA Retail own label),

+ "DS Certified”, for the premium brand DS,

8 GROUPE PSA — CORPORATE SOCIAL RESPONSIBILITY REPORT 2020 —

> through a strategic alliance with ARAMISAUTO.COM:

+ the leading online second-hand car sales website
for all brands, and the first platform to offer used
vehicles reconditioned by a specialised plant, with a
“satisfied or your money back” guarantee,

+ originally present in France, active now also in Spain
(Clicars, from 2017) and Belgium (Cardoen, from
2018),

> via the CARVENTURA.COM platform, a startup formed
by Groupe PSA, which provides easy and secure online
peer-to-peer used vehicle sales, in France.

> through partnerships with B2B platforms (assisting
transactions between professionals) AUTOAVALIAR in
Latin America and FENG CHE in China;

e the Automotive Equipment Division corresponding to the

Faurecia Group comprising interior systems, automotive
seating and emissions control technologies;

the Finance Division, corresponding to the BANQUE PSA
FINANCE Group, which provides retail financing to custom-
ers and wholesale financing to the brands’ dealer networks.
Since 2015, BPF has set up a business model of cooperation,
including two major partnerships in Europe, one with the
Santander Consumer Finance Group for the Peugeot,
Citroén and DS Automobiles brands, and the other with the
BNP Paribas group for the Opel and Vauxhall brands. The
governance implemented in these partnerships ensures
independent credit decisions while allowing the construction
of adapted, innovative commercial offers, and which fully
support the Push to Pass and PACE! growth plans;

the Group’s other businesses, which include the operations
of Peugeot S A, the Group’s holding company.
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111.2.2. Push to Pass: the Group’s roadmap

Push to Pass is the first step towards achieving Groupe PSA
vision: “to become a global carmaker on the leading edge of
efficiency and a benchmark supplier of mobility services”.

Unveiled in 2016, it builds on the results of the previous plan
“Back in the Race”, which enabled the Group to return to profit
sooner than expected.

In this perspective, innovation, research and development are
priorities for Groupe PSA and a powerful lever that can be used
to tackle the crucial issues facing the automotive industry and
develop the competitive advantages, which are vital for growth.

Through the Push to Pass plan, Groupe PSA has outlined its
vision for 2030: to be the most efficient car manufacturer and
the preferred global supplier of mobility services. To do this,
the Group relies particularly on a core model and technology
strategy, and it has articulated a performance plan.

If? Push to Pass plan: https://www.groupe-psa.com/en/
publication/push-to-pass/

PACE! plan: https://media.groupe-psa.com/en/
opelvauxhall-go-profitable-electric-and-global-pace

This transformation plan is the Group’s roadmap for 2016-2021.
Driven by customers’ shifting expectations, this plan has
unlocked the Company’s potential by capitalising on effi-
ciency, operational excellence and agility. Groupe PSA is nhow
sustainably competitive, and is supported by the results of an
efficiency drive that has aligned it with the best reference level
in the global automotive industry.

Itis focused on meeting the expectations of its key stakeholders
such as its customers, its employees, its investors, its suppliers
and its host communities, and a life-friendly planet. Section 1.3.3
of this document presents the benefits shared with these
stakeholders.

With carefully managed R&D investment and rigorous control
of fixed and production costs, the strategic plan raises the bar
for Groupe PSA structural performance by aiming to deliver
an Automotive recurring operating margin® of over 4.5% on
average in 2019-2021.

— AN AGILE BUSINESS MODEL

To achieve this target, the Company is rethinking its business
model. It will create more value by leveraging its existing cus-
tomer base.

Brand development is based on:

® a Core Model Strategy to support the launch of 116 regional
launches by 2021, including new concepts, with a resulting
reduction in the average age of the range - a source of
pricing power for the brands - to 3.5 years by 2021;

® a Core Technology Strategy driven by CO, as a key decision
criterion, to accelerate the electrification of vehicle ranges,
with 50% of the offering electrified by 2021 and a target of
100% by 2025, and to allow the use of the first hydrogen
vehicles in real-life conditions in B2B customer fleets. Having
been one of the first manufacturers to test autonomous
vehicles out on the open road, Groupe PSA will continue to
roll out advanced driver-assistance systems (ADAS), taking
into account customers’ cost-use value trade-offs;

® a Core Mobility Strategy to support the international launch
of the Free2Move mobility brand with a x4 in targeted
growth in the number of active customers by 2021, enhanced
after-market offers driven by the IAM (Independent
Automotive After-market) multi-brand business with a x2 in
targeted growth in the IAM spare parts revenue by 2021, and
a break into the circular economy field. The used vehicles
business is expected to increase its sales and transactions
outside Europe by a third. Financial services will become a
decisive driver of sales performance as the market becomes
increasingly electrified;

® Continuous improvement in product and service quality,
which is fostering greater satisfaction among the Group’s
customers on a broader geographical scope and across a
larger range of businesses.

*  Recurring operating income related to revenue for PCDOV Automotive Division.

— CORPORATE SOCIAL RESPONSIBILITY REPORT 2020 — GROUPE PSA
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1.1.1.3.

as possible (Gri102-4) (GRI1102-6 ) (sASB-000.A)

A global industrial footprint managed as close to the automotive markets

Due to the scope and breadth of their operations, automobile production plants have a considerable economic and social impact

on their host communities. They create jobs and drive growth at the grass-roots level.

Groupe PSA has sales operations in 160 countries. It is often the largest employer in its host communities.

AUTOMOTIVE MANUFACTURING, R&D AND SALES ESTABLISHMENTS

MANUFACTURING LOCATIONS

@ Automotive production plant
e in partnership
() inthe planning stage

@ Components factory, casting

@ in partnership
@ in the planning stage

@ Automotive assembly plant
@ in partnership

OTHER LOCATIONS

g R&D center

SALES LOCATIONS

Country where the Group Automotive
Trade sites surfaces are significant enough
to be included in the reporting scope
(see 9.4.1. for details)

9 Countries where only Group
mobility services are offered

UNITED STATES

Industrial partners (see hereafter for more details)
Items included in or excluded from the CSR reporting

scope are listed in Section 9.4.1.

1 STAFIM
2 Condor Electronics, Palpa Pro

and I'Entreprise Nationale de Production

de Machines-Outils

Punch Powertrain

URYSIA

THACO

Nidec Leroy-Somer

Naza Automotive Manufacturing
PAN Nigeria Ltd

MIE (Mesfin Industrial Engineering’s)
10 Fiat

11 Mitsubishi

12 Toyota

13 Dongfeng Motor Corp.

14 Shenzhen BaoNeng Automobiles Co
15 Fipar Holdings

16 EASA Nordex

17 Renault

18 Ford

19 China Dongfeng Automobile Industrial
20 Chongging Changan Automobile

21 Saft/Total

22 Namibia Development Corporation

WOoONOUIAW
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Global organisation, local management

The Group is organised into six regions: Europe, China & South-
east Asia, Latin America, Eurasia, India-Pacific and Middle East
& Africa, each one run by an operating unit. Each locally-based
Head of Department, is responsible for economic profit and
management of the Group’s resources in that region, both for
manufacturing and sales activities. This structure takes better
account of the specific characteristics of each region, so as to
identify the risks and capitalise on opportunities.

R&D clusters that support the Group’s
international development

Groupe PSA R&D has a global reach and is built around six
clusters:

® an R&D cluster in France — its main base, in charge of the
early phase, design and engineering of vehicles and sub-
assemblies. It is divided into three R&D centres and their
three validation and testing sites: Vélizy/La Ferté-Vidame,
Sochaux/Belchamp and Poissy/Carriéres-sous-Poissy. These
handle three-quarters of the Group’s R&D activity, with a
staff of 8,368 at the 2020 year end. In 2018, Groupe PSA
set up its new multi-energy Powertrain Expertise Centre
in France, to support the energy transition by improving
powertrains efficiency in reducing CO, emissions;

® an R&D cluster in Germany — Russelsheim (the R&D Center)
and Dudenhofen (its validation and testing site) - in charge
of the development of all new Opel and Vauxhall cars, light
commercial vehicles built on a dedicated LCV platform for all
Groupe PSA brands, fuel-cell vehicle innovations and the next
four-cylinder petrol engine generation of Groupe PSA (which
will be optimised for operation in combination with electric
motors and will be used in the drive train of hybrid systems).
Moreover, it leads the three-year project “E-Mobility-LAB
Hessen”, in partnership with Kassel University, FLAVIA IT and
PLUG'n CHARGE: a research program on intelligent charging
infrastructure for electric mobility (more than 160 charging
stations will be set up, for simulations of scenarios based
on actual data). The RUsselsheim Technical Center had a
workforce of 4,699 at the 2020 year-end;

® an R&D center in Morocco (Casablanca), which will support
R&D projects (such as Citroén AMI) and technologies, and
contributes to Groupe PSA expansion in the Middle East and
Africa region, with a workforce of 863 at the 2020 year-end,

® an R&D cluster in Latin America (Sdo Paulo), which is
dedicated to local sourcing and manufacturing, and had a
workforce of 353 at the 2020 year-end;

® an R&D center in China (Shanghai), which is in charge of
developing vehicles for the Asian market, and contributes
to core technologies development, engine adaptations, local
integration and industrialisation, with a workforce of 583;

® an R&D center in India (Chennai), opened in 2019 and with
a workforce of 189 at the end of the year, where the “smart
car” program is developed.

Other R&D centers, run with the Group’s partners of joint ven-
tures, come in addition to these locations.
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Development, production and marketing
partnerships

JOINT-DEVELOPMENTS IN TERMS OF TECHNOLOGIES

Two R&D centers in France (Bordeaux and Nersac) with
SAFT/Total, as part of Automotive Cells Company JV, for
new high-performance lithium ion cell technologies.

An R&D center in China with Dongfeng Motor Corp, as part
of DCPA joint venture, in Wuhan (in charge of developing the
CMP platform, its electric version eCMP and new prototype
vehicles).

An R&D center in Russia (Kaluga) with Mitsubishi Motors
Corporation, as part of the PCMA joint venture, for product
development and local integration.

JOINT VENTURES OR AGREEMENTS FOR THE PRODUCTION
OF VEHICLES OR COMPONENTS

In France (Valenciennes) for gearbox components and in
Batilly for Opel Movano, with Renault.

In Hérimoncourt, Douvrin and Trémery (France): engines
with Ford.

In France (Douvrin) and Germany (Kaiserslautern): manufac-
turing and supply of automotive battery cells and modules as
part of Automotive Cells Company joint venture with SAFT/
Total, in the coming years.

In Trémery (France): electric engines with Nidec Leroy-
Somer Holding as part of Nidec PSA E-Motors joint venture
and with Punch Powertrain, for assembly of the future gener-
ation of electrified transmissions that will equip Groupe PSA
next generation of hybrid vehicles, as part of Punch Power
Train PSA e-transmissions joint venture..

In Kolin (Czech Republic): Peugeot 108 and Citroén C1, as
supplied by Toyota.

In France (Hordain) and Spain (Vigo): commercial vehicles
(medium and compact duty vans) in cooperation with Toyota
Motor Europe.

In Val Di Sangro (ltaly): Citroén Jumper and Peugeot Boxer,
as part of the Sevel joint venture with Fiat.

In Kaluga (Russia): Peugeot 308, 408, 4007, Expert Citroén
Jumper and Drifter/Berlingo, Citroén C4, C-Crosser, Opel
Zafira and Space Tourer with Mitsubishi Motors Corporation
as part of the PCMA joint venture.

In Kenitra (Morocco): for Peugeot 208 and Citroén AMI with
Fipar Holdings.

In Wuhan (China) for Dongfeng Peugeot (301, 308, 408,
508, 208, 2008 and 3008) and Dongfeng Citroén vehicles
(C-Elysée, C4 and C4L, C5 and Co6, C3-XR, C4 Aircross), in
Chengdu (China) for Dongfeng Peugeot 4008, 5008 and
Dongfeng Citroén C5 Aircross and in Xiangyang for motors
with Dongfeng Motor Corp as part of the DPCA joint venture.
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— JOINT VENTURES OR AGREEMENTS
FOR THE ASSEMBLY OF VEHICLES

® In Tunis (Tunisia) with STAFIM for the assembly and market-
ing of a Peugeot Pick-up.

® |In Oran (Algeria) with Condor Electronics, Palpa Pro and the
Entreprise Nationale de Production de Machines-Outils for
the production of the Peugeot 208.

® |n Kaduna (Nigeria) with PAN Nigeria Ltd for the assembly
of the Peugeot 301 and 508, and as part of the Dangote
Peugeot Automobiles Nigeria Limited joint venture
with Dangote Industries Limited and the Kaduna State
Government, for the assembly and distribution of Peugeot
vehicles in the future.

e |In Wukro (Ethiopia) with MIE (Mesfin Industrial Engineering), for
the assembly and marketing of the Peugeot 301.

e In Thika (Kenya) with URYSIA for the Peugeot 3008.

® |In Walvis bay (Namiba) with Namibia Development
Corporation (NDC) for assembly of Opel Grandland X and
Peugeot 3008.

In Chu Lai (Vietnam) with the THACO group for the assembly
of the Peugeot 2008, 3008 and 5008.

In Montevideo (Uruguay) with EASA and Nordex for the
manufacture of Peugeot Expert and Citroén Jumpy, and with
Nordex for pick-ups.

in Gurun (Malaysia) with Naza Automotive Manufacturing, for
the assembly of the Peugeot 2008, 3008 and 5008.

In Zhengzhou (China) in cooperation with China Dongfeng
Motor Industry Import and Export Co. and Zhengzhou
Dongfeng Automobile Industrial Import and Export Co. Ltd.
for Peugeot one-tonne pick-up for Middle East/Africa.

In Changan (China) in cooperation with Chongging Changan
Automobile Co. Ltd. for a one-tonne pick-up.

In Shenzhen (China), in cooperation with Shenzhen BaoNeng
Automobiles Co., Ltd for the assembly of high-end DS
vehicles.

MANUFACTURING PLANTS ARE LOCATED ACCORDING TO THEIR MARKET PENETRATION PLAN

Volumes of produced vehicles

% of 2020 total

Manufacturing region 2018 2019 2020 production
North America 2,109 4,501 0%
South America 118,253 65,820 56,286 2.3%
Enlarged Europe 3,249,265 3,187,011 2,325,415 93.7%
Middle East & Africa 156,024 8,887 54,351 2.2%
India & Asia Pacific 125,287 7313 6,239 0.3%
China 251,440 106,463 40,627 1.6%
TOTAL 3,902,378 3,445,795 2,482,918 100%

These volumes cover the production:

e of Groupe PSA brand vehicles, manufactured in the Group’s plants and those of its joint ventures;

® vehicles of other brands which are assembled in the Group’s plants and in those of its joint ventures.

A workforce distribution reflecting the commitment to the economic development of the host regions

NUMBER OF EMPLOYEES ON PERMANENT OR FIXED-TERM CONTRACTS BY REGION

(excluding FAURECIA, as at December 31)

Permanent and temporary workforce

Group’s direct workforce
(controlled and
consolidated companies)

Distribution of total
workforce by region (%)

China and Southeast Asia 757 0.7%
Eurasia 1,953 1.8%
Europe 98,627 89.5%
India-Pacific 827 0.8%
Latin America 3,665 3.3%
Middle East & Africa 4,334 4.0%
TOTAL 110,163 100%

Workforce of joint ventures (JV) non-consolidated as at
December 3T

e DPCA (Dongfeng Peugeot Citroén Automobiles), joint
venture with Dongfeng Motor Corp., in Wuhan, Chengdu
and Xiangyang (China): 5,388 employees;

e SEVELSUD, joint venture with Fiat, in Val Di Sangro (Italy):
5,676 employees;

NIDEC PSA EMOTORS, joint venture with NIDEC in Carriéres-
sous-Poissy (France) and Trémery (France): 138 employees;

Automotive Cells Company (ACC), joint venture with
Total-Saft, in Bordeaux and Nersac (France): 66 employees;

Banking companies in joint venture with Santander and with
BNP Paribas total 2,995 employees worldwide.
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111.4. Present in all the major mobility markets worldwide (GRri.102-6) (SASB-000.8)

Groupe PSA worldwide sales stood at 2.5 million units in 2020, a year impacted by the health crisis.

VEHICLES SOLD IN 2020

% A > e @

CITROEN DS AUTOMOBILES OPEL VAUXHALL

1,118,912 717,190 43,686 632,687

CONSOLIDATED SALES BY REGION

Region Vehicles sold in 2020 Vehicles sold in 2019 Sales 2020 vs sales 2019
Europe 2,123,493 3,019,729 -29,7%
Middle East & Africa 19719 164,266 +20,0%
Latin America 95,357 135,739 -29,7%
China 45,965 108,649 -57,7%
India & Asia Pacific 32,752 35,074 -6,6%
Eurasia 17,789 15,639 +13,7%
TOTAL 2,512,475 3,479,096 -27,8%

CONSOLIDATED REVENUE AND BREAKDOWN OF TANGIBLE ASSETS BY REGION

India Pacific & Latin Middle East North

(in millions of euros) Europe® Eurasia China® South-Asia® America & Africa America Total

2020

Revenue 46,722 552 2,690 1,804 2,255 3,399 3,312 60,734

Property, plant

and equipment 14,086 m 554 404 741 366 514 16,776

2019

Revenue 58,758 595 2,775 2,162 3,383 3,015 4,043 74,731

Property, plant and

equipment 14,048 149 654 383 799 303 586 16,922

2018

Revenue 58,007 557 2,787 1,838 3,842 2,802 4,194 74,027

Property, plant

and equipment 12,151 122 541 141 651 166 364 14,136
(1) of which France:

(in millions of euros) 2020 2019 2018

Revenue 14,780 17,037 16,306

Property, plant and equipment 6,663 6,586 5,991

(2) From January 1, 2020, ASEAN joined India Pacific and Asia area. Amounts presented as at December 31, 2018 and December 31, 2019 take into
consideration the following reclassifications of markets: shift of Malaysia, Taiwan, Vietnam & various asian importers markerts’s from Asian area
to India Pacific area. The headings of the geographical area have been updated accordingly.

Detailed information is available in the Stellantis N.V. Consolidated Financial Statements and Management’s Discussion and Analysis
of Groupe PSA for the year ended December 31, 2020.

14 GROUPE PSA — CORPORATE SOCIAL RESPONSIBILITY REPORT 2020 —



CREATING SHARED AND LASTING VALUE
A CSR program that is fully integrated into the Group strategy

1.1.1.5.

Operational efficiency: a prerequisite for financial security,

investment capacity and implementation of the Group’s strategy

Operational efficiency translates to all areas of the business:

o efficiency of R&D resulted in productivity improvement of
7.6% in 2020;

® production cost savings in Europe reached €119 per vehicle
in 2020 (taking into account compliance with Euro 6 stand-
ards, raw materials and air freight prices evolution);

R&D EFFECTIVENESS

e fixed costs have also been streamlined to return to best
practice levels. For example, in real estate, built square
meters of all sites within the Groupe PSA perimeter were
reduced by 11% between 2018 and 2020.

Operational efficiency is a way for the Group to demonstrate
its responsibility through the way in which it runs its business
activities. Its purpose is to provide financial security, which is
essential for the Group to implement its global strategy.

Key figures 2018 2019 2020
R&D expenses* (total expenditure) €3.9 billion € 4.3 billion €3.7 billion
Number of employees assigned to R&D 18,700 15,500 15,100
Number of R&D centres o** 10** 10**
Number of patents published in France (INPI) 1,074 1,183 1,239
Number of academic chairs 4 3 3
Number of Openlabs 19 17 17
Proportion of Group scientific research conducted in the Openlabs between between between

(excluding China)

15 and 20% 15 and 20% 15 and 20%

* Automotive Division and Faurecia.
** Including joint ventures PCMA & DPCA.

As part of the Push to Pass plan, the Group committed to
keeping annual R&D and CAPEX budgets between 8% and
9% of the revenue of the Automotive Division to enable it to
develop structuring projects.

To meet these strategic ambitions, R&D must become more
efficient and expenditure must be thoroughly optimised
throughout the R&D value chain, from the innovation phases
right through to manufacturing and the throughout vehicle’s
lifetime. Management of the DRIVE (Development Research
Innovation and Value Enhancement) performance plan aims
to deliver 5% of productivity per year.

FINANCIAL SECURITY

The key factors to achieve this objective were:

e Digital Validation Boost, a project that aims to strengthen
digital validation, thereby reducing physical validation and
leading to lower costs and quicker time to market. The
Digital validation Boost project generated 60.3M€ savings
since 2018;

® complexity reduction, leading to a 40% reduction in the
number of references on developing vehicles compared to
the current situation;

® arranging R&D subcontracting around the core suppliers
of engineering services and undertaking cost improvement
measures with each of them (gains = €25 million in 2020);

® optimising campus-estate of R&D (-50 % from 2013 to end
2020).

(in millions of euros) 12/31/2019 12/31/2020
Cash and cash equivalents 17,379 22,303
Other non-current financial assets 652 721
Current financial assets & financial Investments 1,319 601
Financial assets excluded from financial security® (145) “404)
TOTAL CASH & FINANCIAL ASSETS 19,205 23,221
Credit lines (undrawn) - excluding Faurecia 3,000 6,000
Credit lines (undrawn) - Faurecia 1,200 1,339
TOTAL FINANCIAL SECURITY 23,405 30,560

(1) Financial assets excluded from Financial security correspond to 1) €145 million of financial assets from re-insurance activity in 2019 and 2)
€404 million of financial assets from re-insurance activity and social housing and loans given to employees in 2020.

Financial security is made up of available cash, other readily available financial assets and undrawn credit lines.
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111.6. Choosing a core Technology Strategy to meet customers’ expectations

The Group identifies and develops the most cost-effective ® a cross-functional approach based on a portfolio of tech-
technical solutions for its customers, to meet all of their nologies that can be rolled out on a global scale so as to
sustainable mobility needs. It combines: capitalise on R&D investments through high production
e amarket approach segmented by region and by the type of volumes and offer a broader response to environmental and
usage, expectations and budget of its customers, to whom public health challenges (because climate change can only
it offers the most carbon-neutral solutions: be tackled effectively and air quality can only be improved

through mass-market adoption of the most efficient
technology).

Its Technology Strategy enables Groupe PSA to provide concrete technological responses to some of its CSR issues:

R&D Technology Strategy: two axes and their contribution Relative strategic CSR issues
1- CLEAN TECHNOLOGIES
Clean technologies contribute to market cars that address environmental and health issues, e Vehicle CO, emissions
especially through the following levers: (see 2.3)
e Electrified technology programmes with the launch of plug-in hybrid vehicles and electric vehicles e \ehicle impact

to electrify up to 50% of the range by 2021 and 100% by 2025 (the Group will offer an electrified on air quality (see 5.2)

powertrain for each series);
e Best-in-class powertrains in terms of emissions;
e Multi-energy platforms in flexible plants: LEV and ICE on the same line;
e Fuel cell fleet in operation with selected B2B customers.

2 - THE AUTONOMOUS CONNECTED VEHICLE

The development of autonomous and connected technologies will contribute offering ever-increasing e \ehicle safety (see 5.1)
levels of safety, through:

e Technology that allows users to stay permanently connected while on the move;

e The continued deployment of driving assistance systems (ADAS) foreshadowing the autonomous vehicle.

Innovation and its protection have been in the Group’s genes published in France (INPI). This high number of patents is a
since its inception. This human and intellectual capital is the testimony to the Group’s unwavering commitment to protecting
Group’s wealth: innovation ensures a genuine potential for and enhancing its innovations.

differentiation on a market which is highly demanding and
constantly changing. It enables the Group to set itself apart

from the competition and to invent the vehicle of tomorrow. 1 t 5 9

Groupe PSA has consolidated a high-value portfolio, which )

is protected by industrial property rights, including a large

number of patents. In 2020, Groupe PSA had 1,239 new patents new patents published in France in 2020
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CREATING SHARED AND LASTING VALUE

CSR in the value-creation model

CSR IN THE VALUE-CREATION MODEL

Risks and opportunities in all areas of CSR as they relate to future

financial performance and long-term prospects (crii02-1) ( pPEFB )

1.2.1.1.

Risks in view of the key trends for the automotive industry over the next few

years (GRI102-15) (GRI102-46) (GRI102-47) (GRI102-49) ((GRI.201-2)

The Group has identified macro-risks that it must address in accordance with the UN Sustainable Development Goals. In light
of the Group’s activities, each macro-risk can be broken down into a number of CSR issues. In this report, the Group outlines its
response to each of these issues and the strategies that it plans to apply.

CSR MACRO-RISKS AND CSR ISSUES OF GROUPE PSA

7 CSR macro-risks

23 linked CSR issues

Climate change requires a global response, which
includes designing vehicles with lower CO, emissions,
reducing the carbon impact of manufacturing
facilities, logistics and purchasing, and putting in place
measures to offset carbon.

Vehicle CO, emissions (see 2.3.)
Energy/industrial carbon footprint (see 2.4)

Environmental performance in the supply chain:
purchasing and logistics (see 2.5.)

In an evolving context for the automotive industry’s
working framework (automation, digital transforma-
tion etc.) the Company’s competitiveness should be
based on a wide pool of talent, social dialogue, the
well-being of employees and occupational safety.

Management of company transformations
and social dialogue (see 3.1.)

Attracting and developing all talent (see 3.2.)

Health, safety and well-being in the workplace
(see 3.3)

Diversity and equal opportunity (see 3.4.)

In response to travel policies and urban constraints,
car manufacturers must provide fresh ideas by devel-
oping new mobility solutions suited to every mobility
need, based on high-quality products and services
and flawless customer relationship management.

Vehicle and service quality - customer satisfaction
(see 4.1)

Development of new mobility solutions (see 4.2.)

Responsible management of customer data and
the customer relationship (see 4.3.)

In response to increasing concern in society about
the effects of products and industrial processes on
our health, car manufacturers must demonstrate
their ability to reduce the impact of their activities
and make their products stand out from the crowd
in terms of vehicle safety.

Vehicle safety (see 5.1)

Vehicle impact on air quality (see 5.2.)

Control of industrial discharges and nuisances

(see 5.3)

Protection of natural environments and biodiversity
(see 5.4)

The automotive industry must anticipate national and
international regulations being tightened, such as
regulations related to conflict minerals, the balance
and integrity of business relations, the due diligence
of major companies as well as consumer protection.

Ethics in business practices (see 6.1)
Human rights in the supply chain (see 6.2.)
Responsible information and marketing (see 6.3.)

In an era characterised by a shortage of natural
resources, reducing the dependency on water and
raw materials is both a question of responsibility
towards the environment, as well as being crucial
for the Company’s sustainability.

Wise use of material in the vehicle life cycle
(including product recycling) (see 7.1.)
Optimisation of material cycles in industrial
processes (including waste) (see 7.2.)
Sustainable water management (see 7.3.)

Faced with growing inequality in the economic
development of the regions, it is vital to focus on
redistributing the value created by the companies
in the local communities in which they operate.

Local sourcing development in host territories
(see 8.1)

Balanced governance and distribution of added
value (see 8.2.)

Philanthropy and socially responsible mobility
(see 8.3.)
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CSR in the value-creation model

Focus: potential threats to the business model

Car manufacturers are having to rethink their business model.
They need to address the following questions:

® \Which low-carbon plan to adapt to the climate crisis? (Risks
related to climate change and their financial impacts are
detailed in 2.1.1) New “low-carbon” mobility solutions are
new sources of revenue, operational efficiency and techno-
logical innovation, therefore enhancing the image and value
of the Group’s brands.

® how can tier 1 suppliers, who have become huge global
players, play a part in risk management in the areas of envi-
ronmental issues and human rights and be vigilant within
their own subcontracting chain?

® what strategic alliances can be formed between partners in
different industries - such as geolocation - so that ecosys-
tems can be developed that are conducive to the connected
vehicle? How can the accident data transmitted by vehicles
be used to improve road safety and be of benefit to the
Company?

e who will our customers be, and how will they use vehicles
in view of:

« the major changes resulting from the transition from an
ownership economy to a rental economy,

« the autonomous car revolution (according to an inter-
national study by KPMG, fully autonomous cars could
represent 10% of car sales by 2035, or 12 million vehicles a
year, and a market of $42 billion by 2025),

« the major changes linked to the fall in average disposable
income in a large number of developed countries: total
cost of ownership (TCO) is now a key factor in the deci-
sion-making process for car buyers. Apart from the costs
of financing the purchase, the TCO of a vehicle is closely
correlated to its environmental performance and quality:
energy consumption; taxes on vehicle CO, and pollutant
emissions; estimated resale value, which depends on the
brand image and reputation of the model in terms of
quality; insurance costs, which are linked to safety per-
formance and increasingly to environmental performance,

« the major changes resulting from restrictions on vehicle
access to city centres: for example, the initiative of the
C40 Cities Climate Leadership Group, formed in 2005 and
covering more than 90 cities around the world - including
Paris, Beijing, Sao Paulo and Moscow - to launch an appeal
for innovative urban projects by encouraging investment
in schemes to build sustainable and resilient cities.

CSR risk management approach

Given its determination to take corporate social responsibility
into account in all its decisions and activities, the Group takes
the same approach to managing CSR risks as it does for its
other risks. All Group risks and associated control procedures
are described in section 1.5. of the Group’s 2019 Universal
Registration Document.

The Group has therefore adopted a risk management approach
focusing on “top risks”, which aims to identify, assess and
address the most material risks that the Group is exposed
to (for details of this approach, see Chapter 1.4 of the 2019
Universal Registration Document). This approach fully covers
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the major CSR risks, such as emissions-related risks, supplier
risks, industrial risks, environmental risks and workplace health
and safety risks. To complement this approach, the identifica-
tion, evaluation and handling of less material risks are assumed
by the operating entities within the Group’s various divisions,
both in France and abroad, either using the division’s own risk
management procedures, the crisis management process, the
internal control procedures or any other ad hoc operational
process.

CSR risks are identified in the relevant sections of the CSR
report. For example, ethical risks and the associated risk man-
agement procedures are described in section 6, purchasing
risks in sections 2.1.1, 4 and 6 and so on. A risk overview can be
found in Chapter 1 of the 2019 Universal Registration Document.

Like other aspects, the CSR categories are subject to internal
control and are specifically included in the Group’s Internal
Audit plan.

1.21.2. Groupe PSA strategic decisions
in response to risks

All of the economic, sociological, regulatory, environmental and
societal aspects described above pose a challenge for the auto-
motive industry. To meet this challenge, each actor must rethink
its value-creation model. While this entails some risk, Groupe
PSA views it as an opportunity. Its Push to Pass strategic plan
effectively illustrates its decision to update:

® tsinnovation processes: the traditional co-design process
with suppliers is supplemented by taking a stake in or
forming agile alliances with startups, which can now afford
to test disruptive solutions in their beta version and correct
them as required. Groupe PSA has set up a €100 million
investment fund for startups, and has already announced
partnerships in fields such as mobility and data (see 2.3.1);

® its design and engineering processes: environmental and
social responsibility throughout the entire life cycle requires
special vigilance with regard to hazardous materials,
pollutant emissions and rare earths. Groupe PSA has long
deployed an eco-design approach. It is actively involved in
the circular economy through managing its products’ end-
of-life cycles (see 7.1.);

® its production processes: the Group is increasing its use of
standardised modules and platforms. Similarly, to reduce its
carbon footprint, the Group is taking steps to reduce the
energy intensity of its processes and increasingly switch to
using renewable energy sources. It is also looking at produc-
tion processes based on disruptive technology (e.g. 3D metal
printing in partnership with Divergent). (see 2.4.and 7.2.1.);

® its marketing processes: digital tools are radically altering
the relationship between brands and customers, while new
actors are emerging as key influencers and are shaping
consumer opinion. The Group invests heavily in customer
relationship management (CRM) and is present in the cus-
tomer information market (investing in Autobutler in 2016,
an online quotation site for vehicle repairs) (see 7.1. and 4.2.);

® its work arrangements and talent management: collaborative
working methods, agile project teams, remote working,
integration of digital technology in the business lines, etc.
(see 3);
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® its products: development of plug-in hybrid petrol-electric
powertrains; the need to improve the performance of electric
vehicle batteries; downsizing; active monitoring of the devel-
opment of new energies (hydrogen, fuel cell, new biofuels,
etc.); the need to protect vehicles, passengers and other
stakeholders not only from road safety risks, but increasingly
from cybercrime (see 2.1. and 3.1.);

® its |ocations in order to support its sales development in
emerging markets such as Africa or Asia (Morocco, Algeria,
Malaysia). At the same time, it is boosting the competitive-
ness of its production plant in countries where markets are
stagnating or declining;

® its stakeholder communication: transparent, reliable infor-
mation is key to the Group’s stakeholder dialogue. Financial
and non-financial reports are published in conformity with
leading global standards after being audited by third parties.
In November 2015, PCD took the initiative in publishing its
real-world vehicle consumption, in association with the
environmental NGO Transport & Environment (see 2.3.2.1.
and 3.2.);

® its risk management: technological advances and interna-
tional expansion mean that data protection systems must
be constantly updated, in addition to reputational and legal
monitoring to ensure an immediate response to threats.
Investors increasingly measure the financial conseguences of
risk management. Groupe PSA has raised its game in internal
control to provide an efficient and structured response to the
risks it is exposed to, whether regulatory, consumer, financial,
climate or cybercrime-related (see 1.4.3.).

1.2.1.3. Stakeholder dialogue to
anticipate risks and create

opportunities (GrI102-29) (GRI102-40)
(GRr1102-42) (_pPeEFI5 ) (( DPEF32 )

Raising our levels of mutual understanding

The Group - a core player in the local economies where it oper-
ates - has maintained solid relations with all of its stakeholders
for many years.

Effective dialogue means that it can gradually raise the mutual
level of understanding and knowledge of Groupe PSA and
its stakeholders in key areas. This paves the way for the joint
development of efficient solutions.

The experience gained through these relations allows the Group
to better identify company, environmental or economic issues
and risks. Continuously monitoring the changing expectations,
needs and limitations of society allows for better mutual under-
standing. The advantages of this system are that it makes it
easier to prevent risks and conflicts and helps the Group adapt
to sociological and technological changes taking place within
society.

By maintaining open lines of communication with stakeholders,
the Group ensures that its most material issues are well identi-
fied and that actions are effectively engaged both to reduce the
negative effects of its operations and to develop opportunities
for value-creation around these areas.

CSR in the value-creation model

The Group’s financial performance is underpinned by decisions
that are informed by the expectations and needs of stakehold-
ers who, directly or indirectly, influence and sometimes shape
its activities.

If?_" In 2018, the Group’s Chairman of the Managing Board
started a series of one to one dialogues with high level
experts on the seven megatrends that will shape the
future of mobility, of which climate change, sharing
economy, connectivity etc. The aim of these dialogues is
to help building the future strategic plan of the
Company. All dialogues are filmed to be transparently
brought to the public.

The seven interviews of this initiative are available on the
flipbook #aCoffeeWithCarlosTavares:
http://www.groupe-psa.com/dialogue7megatrends/en/

The dialogue between Carlos Tavares and the civil
society has continued, in a different form, around
the following theme: “freedom of movement in a
zero-carbon world”. To deepen the societal debate
on this theme, Carlos Tavares has agreed to answer
questions from Politique Internationale in a Special
Issue that broadens the topic of mobility beyond
individual transportation and questions current modes
of consumption. This Special Issue offers a cross-eye
view, thanks to 6 interviews with renowned and
legitimate personalities, with different profiles,
bringing complementary viewpoints

providing a comprehensive approach to the subject.
Read the interviews: https://politiqueinternationale.

com/magazine/n170-freedom-of-movement-
in-a-zero-carbon-world/special-issue

A policy for ongoing dialogue

The Group’s business activities have an impact on the decisions
of a large number of stakeholders, both internal and external.
The Group has identified its main stakeholder categories. They
are mapped below by type and by the importance of their
interactions with the Group. The outermost circle includes the
stakeholders with whom the Group is in contact for opera-
tional purposes on a day-to-day basis.

The Group manages its relations with these different partners
by maintaining continuous dialogue aimed at mutual under-
standing and the promotion of concrete actions.

It is by ensuring responsible dialogue with its stakeholders and
engaging with them at the local and global levels that the Group
is best able to identify its most material CSR issues, remain
attentive to concerns and propose solutions.

The entire list of stakeholders was drawn up by staff in each
of the Group’s business lines on the basis of their day-to-day
activities and the interactions involved.
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. CSR in the value-creation model

MAPPING OF GROUPE PSA STAKEHOLDERS
CLIENTS

Motof\StS and other rogy Us

Consumer groups

Independent dealership
Startups network

. Private and business
Suppliers customers
Professional

associations Partners

in cooperation/
innovation
projects
and joint-ventures

Shareholders
and other
investors

Financial
Elgle!
SINEREINSS

Environment

communities

€rs

Employees
representatives

Trade unions
Employees

Residents
living
near sites

Representatives

of host

Local/civil
society
associations
and NGOs

Local
administrations

Lawmakers,
public authorities

Research and
teaching partners

Lig
E-FRIENDLY Er\z\/\*RO‘\‘ME

Tools for dialogue set up by Groupe PSA

Groupe PSA has established opportunities for dialogue that
is specific to each type of stakeholder, providing a forum
for ongoing discussions about all of the issues raised by the
parties concerned. The main types of dialogue are detailed in
section 9.2 of this report, which specifies the type of discussion
(information, debate, partnership) that takes place.
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These regular discussions with stakeholders constitute a
benchmark for the Group’s CSR ambitions. They provide the
content for the action plans launched by the Group. Examples
of dialogue can be found throughout this report, and are
located in the dedicated boxes.
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CSR in the value-creation model

1.2.2. Groupe PSA CSR issues mapping (Gcri.i02-15) (GRrI102-29) (GRI102-32)

(GR1102-49) (GRI.203-2)

23 CSR issues covering seven macro-risks (see 1.2.1.1.) are
considered to be material by Groupe PSA experts and
stakeholders. According to the Global Reporting Initiative
(GRD, material issues “are those that reflect the organisation’s
significant economic, environmental and social impacts or
substantively influence the assessments and decisions of
stakeholders”.

These issues are described in the relevant sections of this CSR
report, with an indication for each one of whether its impacts
are internal, external or both.

The CSR risk assessment was the first step in the process
which led to CSR issues being assessed according to two main
focus areas: the impact of the issue on the Company’s financial
performance, and the level of stakeholder expectations. The

GROUPE PSA MATERIALITY MATRIX

Substantial CSR Issues

IMPORTANCE OF THE STAKEHOLDERS’ EXPECTATIONS

Significant CSR Issues

%
=0,
s
@‘9 - I
9

Last update in 2020.

materiality matrix of the issues, presented below, puts the issues
which are most strategic for the Group into perspective. For this
mapping of its CSR issues, the Group followed the guidelines
of the GRI.

The method used to prepare and update the materiality matrix
is described in section 9.4.2 of this CSR report.

Once a year, as part of the process to update the CSR report, the
Group’s CSRissues are reviewed and validated by the Executive
Committee, before being presented to the Supervisory Board.

For each issue, the Group adopts measures proportionate
to its position in the materiality matrix. These measures are
described in the various sections of this CSR report.

23 CSR issues

Vehicle CO, emissions

Energy/industrial carbon
footprint

Environmental performance
in the supply chain: purchasing
and logistics

o I

Wise use of material
in the vehicle life cycle
(including product recycling)

IS
N
[
D

Sustainable water management

Optimisation of material
cycles in industrial processes
(including waste)

Protection of natural
environments and biodiversity

Vehicle safety
Vehicle impact on air quality

Control of industrial discharges
and nuisances

Local soucing development
in host territories

Balanced governance and
distribution of added value

N

Philanthropy and socially
responsible mobility

w

Responsible information
and marketing

N

Ethics in business practices

(o] 1 2

IMPORTANCE FOR BUSINESS PERFORMANCE

7 categories of CSR macro-risks developed in 23 CSR issues

3

IS
>

Human rights in the supply chain

Management
of company transformations
and social dialogue

Health, safety and well-being
in the workplace

@® Bringing a tangible impact on climate change
0 Implementing responsible use of natural resources

Preparing for growing societal expectations on health and safety
I Supporting a balanced economic development of territories

A Ensuring protection of human rights and preventing ethics violation

@ Driving the Group’s transformation through the development of human capital

’ Meeting customers’ expectations on quality, mobility solutions and data privacy

Diversity and equal opportunity

Attracting
and developing all talent

N

Vehicle and service quality -
customer satisfaction

N

Responsible management
of customer data and
the customer relationship

Development
of new mobility solutions

N
w
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CSR in the value-creation model

1.2.3. Groupe PSA value-creation model

1.2.3.1. A Groupe PSA choice:

responsible management
of tangible and intangible
capital for sustainable growth

Everyone in society needs to collaborate and take meaningful
actions to address the complex challenges of lasting develop-
ment effectively, and businesses cannot avoid these issues.

The Group relies on continuous dialogue with its various
stakeholders (customers, suppliers, legislators, etc.) to build
long-term responses to a number of economic, environmental,
social and societal issues (see “Stakeholder Relations” boxes in
the chapters on each topic).

The strategic choices emerge in the course of this dialogue.

To increase the positive impacts and reduce the negative
impacts of its activities throughout the value chain, the Group
takes specific actions on each of the CSR issues that affect it.

These actions are designed to maintain or develop the Group’s
environmental, relational, financial, human, industrial and
intellectual capital. This is effectively a reservoir of value that,
through its activities, the Group taps for the benefit of its
stakeholders.

GROUPE PSA VALUE-CREATION MODEL

INPUTS OPERATING ACTIVITIES
CAPITAL
FINANCIAL ECO-DESIGN
Capacity to finance the
economic development,
either in-house of from
financial markets... DEVELOP
BUY AND t——-'—n PRODUCTS
MANUFACTURE AND SERVICES

INDUSTRIAL

Manufacturing resources
available for production,
research and
development, logistics.

INTELLECTUAL
Intangible assets such as
intellectual property and
organisational capital.

RELATIONAL

Stakeholder relations:
ability to share information;
brands and reputation.

ﬂ&

Raw USE

materials

1.2.3.2. Responsibility in the value-
creation model

The Group’s value chain, presented below, embraces a holistic,
material and transparent approach to its growth model. Non-
financial performance boosts financial performance and allows
the Group to create value for stakeholders (see 1.3.3)).

@' “Integrated Thinking by Groupe PSA” video:
https://www.groupe-psa.com/en/automotive-group/
groupe-psa-creator-shared-sustainable-value/

The Group’s growth modelis illustrated by the “impact measure-
ment and economic assessments” performed for each strategic
CSR issue and published in sections 2 to 8 of this report.

OUTCOMES
VALUE CREATION
FOR STAKEHOLDERS

OUTPUTS
PRODUCTS AND SERVICES

A GREAT CAR MAKER
WITH CUTTING EDGE
EFFICIENCY

D

P )

DS AUTOMOBILES. oOPEL

INVESTORS AND
SHAREHOLDERS

CUSTOMERS

EMPLOYEES

SUPPLIERS AND PARTNERS

HOST COMMUNITIES
AND CIVIL SOCIETY

LIFE-FRIENDLY

ENVIRONMENT
A MOBILITY PROVIDER

FOR A LIFETIME
CUSTOMER RELATIONSHIP

HUMAN SELL 00000
Motlvatlon of employees
to be innovative and DELIVER, (@L@ @
adherence to governance )~
principles, risk management AND MAINTAIN
methods and ethical values
of the company. USED CARS ~ SPARE PARTSAND  MOBILITY
Various brands  AFTER'SALES  SERVICES
ENVIRONMENTAL 0‘ P 0‘ (see 1.11.2.1) Vorone bran (of which leasing
. arious brands  and car-sharing) . .
R ate :nzv‘i’,?,i.’"mem. ’l’ o ’lﬁ (see 111.2.1) FREE? For more information
processes and resources. RECYCLE MANAGE PRODUCT see13.3
MOVE

END-OF-LIFE
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1.3.

TRANSPARENCY AND CSR COMMITMENT: TANGIBLE

RESULTS FOR THE GROUP AND ITS STAKEHOLDERS

1.3.1. The Group’s CSR policy

For Groupe PSA, lasting development and financial perfor-
mance depend on responsible and transparent business
conduct. The Group has defined its Corporate Social
Responsibility programme based on this principle, in line with
the UN Global Compact which it joined in 2003. This CSR policy,
which is the result of ongoing dialogue with stakeholders and
is reflected in its public commitments, guides the Group’s
approach to its strategic challenges. It is based on three pillars:
sustainable mobility; the economic development of host com-
munities; and the implementation of innovative, thoughtful
social practices focused on the individual.

Sustainable mobility

As a technological pioneer, Groupe PSA is demonstrating
its social responsibility by developing a portfolio of mobility
services in response to the changing expectations of its stake-
holders, whether they are consumers or host communities. Its
strategy is to have a presence in all mobility segments.

With this in mind, it applies its innovation resources to reducing
the environmental impacts of transport. Its core strategy is to
introduce the most efficient technology on as many vehicles as
possible, spearheading the fight against pollution and climate
change.

From the design and manufacturing stages, Groupe PSA is
committed to optimising the use of resources by incorporat-
ing green or recycled materials into its vehicles to make them
recyclable, and reducing the environmental footprint of its
production plants and dealership networks in terms of energy,
water and waste.

Vehicle use represents the bulk of emissions. Therefore, the
Group:

® extensively equips its ranges with efficient, low-carbon
clean tech to preserve air quality, and sells best-in-class
combustion vehicles alongside its hybrid and electric cars;

® s developing a range of connected and mobility services in
response to changes in customer behaviour and expectations.

Through dialogue with civil society, the Group is inventing the
transport of the future by incorporating digital into vehicle DNA
and installing driver assistance systems to improve safety and
traffic flow, foreshadowing the autonomous vehicle.

Economic development of host regions

The Group’s activities have a considerable economic and social
impact on their host communities and Groupe PSA is mindful
of the responsibility this entails. As such:

® it selects suppliers that are as close to its production plants
as possible and that meet its strict social and environmental
standards. By acting responsibly to increase the percent-
age of local purchases, the Group is demonstrating that its
operations contribute towards the sustainable economic
development of its host regions and countries;

® it supports the least privileged members of society through
its Corporate Foundation, which funds mobility-based inclu-
sion and access to education. It is a testament to the Group’s
commitment to serving its host communities.

Harnessing talent and paving
the way for success

Groupe PSA economic and social performance are intrinsically
linked. It is a question of channelling energy to succeed. The
Group prioritises the relationship with its employee repre-
sentatives to define innovative solutions and foster trust and
commitment. Since 2010, to support the Group’s internation-
alisation and effectively implement its social commitments,
it has relied on a frame of reference: the Global Framework
Agreement on Corporate Social Responsibility.

At each of its sites, Groupe PSA applies the principles of this
agreement in response to employee-related issues. The Group:

e draws on its mature relationship with employee represent-
atives and its philosophy of working together to share its
strategy and provide secure career paths for its employees
via negotiated provisions and close support;

® confirms the need to ensure workplace health and safety
and to develop workplace well-being;

® seces talent development and expression as the cornerstone
of its strategy;

® ensures equal opportunity based on merit;

e extends its commitment to uphold fundamental human
rights to its suppliers and partners;

® invites each employee to abide by its Code of Ethics and
rules of professional conduct.

Groupe PSA regards its CSR policy as a collective and individ-
ual endeavour, which ensures that the principles of Corporate
Social Responsibility are embedded into each business decision.

— CORPORATE SOCIAL RESPONSIBILITY REPORT 2020 — GROUPE PSA
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1.3.2. CSR commitments and roadmaps: Groupe PSA, an “impact player”

The CSR programme reflects the active commitment of Groupe
PSA to understand and address each of the 23 issues identified.
This mission is fully in keeping with the Group’s ambition to
ensure responsible development.

For each issue, the Group undertook a commitment and set
a target so as to lay out a specific path towards its goal while
monitoring its progress, and the level of achievement against
each target is published in the Group’s annual CSR report.
The Group’s commitments have been defined jointly by the
Sustainable Development Delegation and the departments con-
cerned. Until 2019, the level of progress for each commitment in
its roadmap used to be presented transparently in a scoreboard
at the start of each section in the CSR report.

In 2018, based on its already-published medium-term 2025 CSR
commitments, Groupe PSA has decided to publish its long-term
CSR roadmap detailing ambitions for 2035 and beyond in order
to give all stakeholders a clear vision of its strategy.

The 23 CSR commitments cover all aspects of the Group’s social
responsibility, including management of human resources,
social dialogue, equal opportunities and diversity, ethics, man-
ufacturing environment, environmental impact of products,
procurement policy, sponsorship, etc.

These commitments have been the concrete results of the
Group’s CSR approach and were constituting its roadmap in
these areas.

Actions to maintain or revise the CSR roadmap are initiated by
members of the Executive Committee, depending on their area
of responsibility.

Strategic CSR issues are shown in the table below. These
commitments were monitored by the Group’s Executive
Committee and were presented to the Supervisory Board.

THE GROUP’S AMBITIONS FOR STRATEGIC CSR ISSUES BY 2035

Unl,

I

Bringing a tangible
impact on climate
change

O

Vehicle CO, emissions

Organiser:
EVP Programs and Strategy

Preparing for growing
societal expectations on
health and safety

&

Vehicle impact
on air quality

Organiser:
EVP Research
and Development

Vehicle safety

Organiser:
EVP Quality

Meeting customers’
expectations on quality,
mobility solutions and
data privacy

=

b

Vehicle/service quality -
customer satisfaction

Organiser:
EVP Quality

Development of new
mobility solutions

Organiser:
EVP Mobility
and Connectivity Services

Implementing
responsible use of
natural resources

&

Wise use of material in
the vehicle life cycle
(including product
recycling)

Organiser:
EVP Research and
Development

Given the merger with FCA, the previous Groupe PSA CSR ambitions are
not applicable to the Stellantis scope. Actions to maintain or revise the CSR
roadmap are initiated by members of the Executive Committee, depending
on their area of responsibility.

The Stellantis CSR ambitions will be defined within the release of the
Stellantis strategic plan which will embed CSR issues.

In 2021, the Stellantis teams will start converging on operations and
monitoring tools. The Stellantis KPIs and targets will result from this roadmap.
2021 CSR targets related to the Groupe PSA scope have been set internally
for operational steering, in line with the Push to Pass plan.
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1.3.3. Tangible results for Groupe PSA stakeholders (cri2011) (GRrI.203-2)

Non-financial performance boosts financial performance and allows the Group to create value for the stakeholders who support it
in the deployment of its strategy over the medium and long-term.

DISTRIBUTION OF VALUE CREATED IN 2020

INVESTORS AND SHAREHOLDERS CUSTOMERS

* Investment fund to develop mobility activities:
€100 million until 2021

@@ * Mobility and connected services of Free2Move:

« Decision of no distribution of dividend, in light
of the impact from the current COVID-19 crisis.

@ « Automotive adjusted operating margin: 7.1% 1.2 million B2C Customers (Europe and USA)

e@ « Wages to revenue ratio: 11.4® @ » Safety: 7.8 million connected vehicles
(emergency call)

@ + Automotive free cash flow: €2.7 billion @ + Recommendation rate of customers in quality-of-

service surveys between 2017 and 2020:
+9 points for new vehicle purchases
+17 points for after-sale service

EMPLOYEES

@@ « Wage costs: €5.9 billion.
Redistribution to
employees multiplied
by 4.7 over 7 years

@ « Net result Group share : €2.2 billion

ENVIRONMENT

* Investments: 32% of R&D costs®
for clean technologies (positive
impact on host communities
and civil society too)

« Electrification plan: 50%
of vehicles to be electrified
by 2021 and 100% by 2025

« 7 Electrified Vehicles models
on sale

PSA

— * Training course: 83% of
GROUPE

employees completed at least
one course during the year,
including 1,049 employees

in an internal professional
mobility scheme

@ * Employees covered by sector
or company-based collective
agreements: 93%

@ » Revenue: €60.7 billion
* Use of “green” materials

in the Group’s vehicles: 30%

* Vehicles are 95% recoverable, of
which 85% reusable or recyclable

@@ « Circular economy : 616,800

parts collected and
processed of which 576,700
sold as remanufactured parts

« Total lost-time occupational
accident frequency rate: 0.68

HOST COMMUNITIES AND CIVIL SOCIETY SUPPLIERS AND PARTNERS

@@ * Purchase: €32 billion
@@@ * CSR performance: assessment by the third-party

company EcoVadis on 96% of the amount

of purchases of direct material —» increase in
average score from 49.1in 2019 to 49.7/100
for Groupe PSA suppliers

@@ « Patents: 1,239 filed in 2020, more than 300 suppliers
involved in co-innovation

@@ » Corporate Foundation donations: €3,1 million donated
to community organisations

e@ » Local sourcing rate®: 84% in Europe and 61%
in Latin America

@@ « Scientific development: 3 academic chairs run in
association with PSA University and 17 Open Labs

@ Economic and financial value @ Social value @ Environmental value

(1) Total R&D costs: €3.6B (Automotive Division and Faurecia).
(2) Purchase of parts manufactured in the region for local production.
(3) Automotive Division excluding own dealer network.
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1.3.3.1. Value created for its long-term .
investors

Groupe PSA priority is to secure its long-term financial
performance.

The Group’s strategic plan Push to Pass, unveiled in 2016, sets
targets for its profitable organic growth. The operating target
for the period of 2019-2021 was updated when the 2018 annual
results were announced: to deliver an Automotive Adjusted
Operating Margin* of over 4.5% on average in 2019-2021.

The Group is pursuing its financial performance targets through

a robust compliance and ethics system, supported by an
Ethics Committee and Compliance Officers, ensures that
compliance programmes are effective in the most vital
areas (competition; Anti-corruption; export control; data
privacy; type approval). The system is accompanied in the
day-to-day working environment by a network of trained
officers responsible for implementing these programmes
and monitoring their application. Under the aegis of the
Group’s Code of Ethics, rolled out and signed globally, this
system fosters a culture of integrity within Groupe PSA
and prevents ethical abuses liable to damage the Group’s
financial position and reputation;

sustainable business management. For its investors, it is intrin- ® a performance shared equally among all stakeholders
sically linked to: through:
® long-term performance essentially based on: . transparent and effective decision-making processes: to

. astable and balanced capital structure that supports the
rollout of strategic projects,

« arobust strategic plan designed to meet the mobility
needs of all of the Group’s customers. The Push to Pass
plan has set clear targets for operational excellence and
profitable organic growth. This plan is essentially based on,

> an unprecedented product offensive based on the
deployment of the “core model” strategy and “core
technologies” strategy,

> international expansion of the Group’s activities,

> the development of offers and services in response to
the new mobility needs of the Group’s customers in
areas such as used vehicles, leasing, after-sales service
and shared mobility,

« rigorous execution: with its 2020 financial results, the Group
once again confirmed its ability to sustain its performance.
In 2020, the Group reported,

> 2.5 million vehicles sold in 2020,
> an Automotive adjusted operating margin at 7.1%,

> €2.7 billion Automotive Free Cash Flow generated in
2020.

« a proven ability to form partnerships with responsible
and innovative companies, including startups: firms that
are committed to tackling climate change are backed
by investors who support initiatives for a low-carbon
economy (e.g. the 2014 Global Investor Statement on
Climate Change, or the TCFD guidelines on a three-year
agenda starting in August 2018),

« an Internal Audit and risk management framework which
includes ESG (environmental, social and governance) risks,
so as to reduce uncertainty in the long-term and capitalise
on opportunities. In 2020, Groupe PSA Environmental &
Social Quality Score published by Institutional Shareholder
Services Inc. (ISS) was: Environment =1, Social/Societal =1
(scale: 1= low risk, 10 = high risk),

*  Adjusted operating income related to revenue for the Automotive Division.
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deploy its strategic plans over the long-term, the Group
long ago opted for a two-tier governance structure. This
consists of an Executive Committee and a Supervisory
Board whose members are chosen for their complemen-
tary experience and skills, particularly in risk assessment
and CSR.

taking into account the interests of stakeholders in
strategic or operational decisions: there is no special
CSR body; instead, responsibility is exercised within all
management or executive functions within the Company.
Making CSR central to decisions and actions can sig-
nificantly boost performance. It allows the Group to
improve its economic and financial efficiency (reducing
costs, driving innovation, creating new revenue streams,
etc.), safeguard the value of its assets, manage risks
more effectively - whether they are environmental, legal,
financial, social or reputational - and protect its value and
sustainability in the medium to long-term,

a compensation policy for corporate officers and
members of the Managing Board based on performance
and a long-term view of the Company, subject to the
approval of the Shareholders’ Meeting,

the protection of shareholders’ rights, including the views
of minority shareholders. Shareholders who meet the legal
and regulatory requirements may apply to have specific
items or draft resolutions added to the agenda by submit-
ting them to the Company’s registered office, as described
in the Notice of Meeting. All draft resolutions are published
on the Group’s website. Electronic online voting has been in
place since the 2016 Shareholders’ General Meeting,

ensured fair access to information to allow informed
decision-making: for Groupe PSA, exercising its respon-
sibility towards its investors and shareholders means
ensuring them access to key information so they can
make fully-informed decisions. Firstly, the fairness of the
financial and non-financial data published is certified
by third-party auditors. Secondly, the Group is fair and
transparent in providing the strategic plan (presentation
of the Push to Pass plan which has been published on the
Group’s website), financial data and CSR commitments
and performance to all relevant parties, which show that
the long-term risks have been properly considered.



The Group has demonstrated its sustainability by being included in various specialised socially responsible investment indices.
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Since 2018, in order to present stand-
ardised CSR information for a better
comparison between companies of the
automotive sector, Groupe PSA has imple-
mented SASB Transportation standard

« asustainable dividend policy: On May, 13, 2020, the board
of directors of Fiat Chrysler Automobiles N.V. and the
managing board of Peugeot S.A. decided not to distribute
an ordinary dividend in 2020 related to fiscal year 2019, in
light of the impact from the current COVID-19 crisis.

and is the first carmaker that has commit-
ted to implement the recommendations
of the Task Force on Climate-related

Financial Disclosures: https://www.fsb-

tcfd.org/tcfd-supporters,

The Group’s ESG performance as scored by non-financial ratings agencies is presented in the table below.

Index

Rating agency

Latest evaluation of Groupe PSA

FTSE4Good

FTSE RUSSELL: The FTSE4Good index is designed to
measure the performance of companies with solid ESG
practices.

Groupe PSA remains listed in
the FTSE4Good index (in the
“Automobiles & Parts” category).

". EURONEXT
VE

INDICES

VIGEO-EIRIS: The Vigeo-Eiris indices group together
companies with the best ESG ratings. They provide
global and regional indices with the most advanced
companies in the zone.

Groupe PSA is sector leader

and remains listed in the four
indices World 120, Eurozone 120,
Europe 120 and France 20.
Groupe PSA was the only car
manufacturer in the Vigeo World
120 in December 2020.

Ncop

DISCLOSURE INSIGHT ACTION = 4
SUPPLIER

ENGAGEMENT
LEADER

CDP: CDP is a global non-profit for environmental
impact assessment. It assigns companies a rating
for their action on climate change based on a
publicly-disclosed methodology updated each year.
CDP also recognizes companies for their actions and
strategies to reduce emissions and manage climate

Groupe PSA is highlighted as a
global leader on corporate climate

action and has received the score of

A- for Climate Change. It also has
been maintained on the Supplier
Engagement Leaderboard

2020 Climate A-
2 risks in their supply chain.
SAM/STANDARD & POOR’S: SAM and S&P Global Groupe PSA remains listed in the
Maember of jointly compile the Dow Jones Sustainability Index DJSI World, among the leaders of
DOWJFHES_ . . (DJSD for the New York Stock Exchange. This index the automotive industry.
Sustainability Indices selects the top 10% of the most successful companies

Powered by the S&P Global CSA

in each sector on the basis of economic, environmental
and social criteria.

Membaer 2019/2020

STOXX

ESG LEADERS INDICES

SUSTAINALYTICS: The STOXX Global ESG index
includes a representative sample of leading global
companies in terms of environmental, social and
governance criteria. It is made up of the following
sub-indices: STOXX Global ESG Environmental
Leaders, STOXX Global ESG Social Leaders and STOXX
Global ESG Governance Leaders.

Groupe PSA remains listed in the
STOXX Global ESG Leaders index.

RATED BY

ISS ESG>

ISS ESG: This is a sustainable development rating
agency that awards Prime status to those companies
that, according to ISS ESG corporate rating, are
among the leaders in their industry and that meet
industry-specific minimum requirements and fulfil
ambitious absolute performance requirement.

Groupe PSA was awarded Prime
status in the rating compiled by
ISS ESG, maintaining its position
as a co-leader of the automotive
industry.
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CREATING SHARED AND LASTING VALUE

] Transparency and CSR commitment: tangible results for the Group and its stakeholders

1.3.3.2. Value created for customers

Groupe PSA CSR policy makes customers central to the Company’s processes. It offers them:

A RELATIONSHIP OF TRUST BUILT ON TRANSPARENCY = TRANSPORT &
In order to provide its customers with the best information, Groupe PSA announced a e

unique initiative in November 2015: customers were granted access to an independent = ENVIRONMENT
and certified measurement of their real-world fuel consumption.

It has joined forces with two NGOs - Transport & Environment (a European

environmental association dedicated to the development of a sustainable transport

policy) and France Nature Environnement (French federation of associations for FRHHBE'MT[[RE

the protection of nature and the environment). Together, they have developed a ENVIRONNEMENT
measurement protocol that has been certified by Bureau Veritas.

Groupe PSA is committed to being transparent with its customers, who can find
these measurements on the Peugeot, Citroén and DS Automobiles brands’ websites.
Following its commitment, Groupe PSA extended this initiative to measure NO, and
particulate emissions since 2018. In 2020, the protocol has been adapted in order to

Jazh

measure real-world electricity consumption for BEV. This new step provides testings
aligned with real-world usage and customer expectations regarding new electrified

vehicles, and allow to maintain a coverage level of around 80% of the yearly sales.

A PERSONALISED CUSTOMER/BRAND RELATIONSHIP

Each brand defines actions to provide a unique experience for its customers,

based on:

e connection: the ambition of the Peugeot brand is to be ranked as the top generalist
brand, offering a best-in-class customer experience with 1,845,000 unique M YP E U G EOT
connected customers at the end of 2020. Peugeot is recognised for its efforts in
digitalising the customer after-sales experience, with specific reference to the

online appointment facility through the MyPEUGEQOT app. The app gets top marks
in car brand app rankings (4.4 on iOS and 3.4 on Android).

* transparency and sharing: the Citroén brand has set its sights on being one of avis clients
the most recommended brands by customers. With CITROEN ADVISOR, it gives noen apvee
them the opportunity to share their customer experience. By striving for complete citroen. fr

transparency towards customers, this system is certified by the French standards {‘:}

association AFNOR for its built-in guarantee of reliability and full disclosure of

posted comments. Since the launch of CITROEN ADVISOR, the brand was rated 7 T

4.8 stars by more than 375,000 reviews from 66 countries; ()NLX ()(/
* g wealth of attentions: the DS automobile brand is rolling out ONLY YOU, e

the DS customer experience programme which includes DS CLUB PRIVILEGE.

It offers exclusive experiences to customers: tailor made events and unique
benefits. Already available in 15 countries in Europe, South America and Asia,

DS CLUB PRIVILEGE will be rolled out in 2021 in the rest of the world; myDigituIService
e approachability and excitement: Opel’s mission is to be like a true German friend,
and Vauxhall's mission is to be confidently British, both in offering the best products - ® v ®

and services to their customers in an approachable way. The MYDIGITALSERVICE
programme allows Opel and Vauxhall customers to receive live status updates
from dealer workshops, including videos of any services due on their vehicles and
approving these services via their smartphones.

EASY AND SHARED MOBILITY
With its Free2Move brand, the Group has pooled all of its mobility services to facilitate
customer mobility.

For end customers:
e simplicity: transport solutions in the city available through one single app;

e easy urban rides: car-sharing services available in 4 major cities in Europe and the

USA and ride hailing services in 150 countries; ()
e practicality: short-term car hire service of all Groupe PSA vehicles through

a single online platform;

For corporate customers:

e efficiency and easy monitoring: optimisation solutions for fleet managers and
employees’ mobility;

e 3 /a carte service: long-term leasing solutions with a complete range of services.

TRAVELLING IN VEHICLES IN LINE WITH THE HIGHEST QUALITY AND SAFETY Recommendation rate of customers in
STANDARDS IN ALL MARKETS quality-of-service surveys between 2017 and
Groupe PSA products are designed to meet customers’ requirements on quality and 2020:

safety which cannot be addressed separately given the long lifespan of vehicles: e +9 points for new vehicle purchases;

e Jong-lasting quality: reliability, durability, ability to repair (availability of spare e +17 points for after-sales service;

parts), comfort and preserved aspect are major criteria closely monitored in the e E-call (emergency call system): Groupe

development process of any new vehicle; PSA has more than 7.8 million connected
* safety for all: safety of each individual road user has always been the top priority for vehicles, helping to improve road safety.

Groupe PSA. The focus is on technologies with a proven ability to make cars safer
(including intrusion prevention and cyber security threats) at an affordable cost for
the largest number of users. Safety devices (i) prevent accidents, (ii) protect people
in the event of an accident, (iii) alert the emergency services and provide assistance.
The Group’s vehicles are ranked among the best on the market.

anaTio,
S O

In December 2020, Groupe PSA won the 2021 International Van of the Year Award %mm J
(IVOTY), for Peugeot e-Expert, Citroén é-Jumpy, Opel Vivaro-e and Vauxhall W op rye e

Vivaro-e, the first Full Electric vehicles in its LCV range. They benefit from the new
generation of technologies and assistance systems, hence demonstrating the Group’s
commitment to the security and comfort of its clients.

Upon new 208'’s launch, the Peugeot i-Cockpit® was upgraded with a 3D digital cluster,
which is not only aesthetic but also improves safety. All information is easy to see,
carefully placed in the driver’s field of view. On the upper digital pad, information is
projected in hologram form. The data is dynamic, being displayed closer or further to
the driver’s eye depending on importance or emergency, thus increasing reactivity by
around half a second.
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SPARE PARTS FOR ALL BUDGETS IN A CIRCULAR ECONOMY MINDSET

New vehicle owners tend to purchase brand-new parts produced by car manufacturers.
For customers with older vehicles of all brands, the Group now offers a service that

is unprecedented for a car manufacturer, which is based on the Eurorepar range and
equipment manufacturer parts.

As part of its involvement in the circular economy, Groupe PSA offers re-used parts
coming from dismantlers, a full range of remanufactured parts (“Echange Standard”)
and a “repair and return” service for automatic gearboxes and complex electronic
components. This large range covers 56% of vehicle content and allows cost savings
for customers up to 40% compared to equivalent original parts.

Customers can also buy low-cost basic parts from the Bolk range (Bottom of Pyramid
offer) on the Mister Auto website.

This range of offers allows the Group to meet the needs of all of its customers,
regardless of budget.

Groupe PSA spare parts service is available
for all market segments:
e Reinsurance:

« Groupe PSA original parts
e Smart buy:

« Eurorepar parts

« Suppliers’ parts

« Remanufactured Groupe PSA original parts
e Best cost:

« Reused parts

« Bolk parts

SPARE PARTS VERIFIED TO BOOST SAFETY

Due to their strong visual resemblance to branded parts, customers might be misled
by counterfeit parts. The poor quality of counterfeit parts can endanger consumer
safety. In the automotive field in particular, counterfeit products do not offer guarantees
in terms of safety, environmental protection or regulatory requirements. In order to
allow customers, after-market and customs networks to authenticate genuine parts,
the various brands of Groupe PSA (Peugeot, Citroén, DS Automobiles, Opel, Vauxhall
and EUROREPAR) use a secure label placed on the spare parts packaging.

As part of the World Anti-Counterfeiting Day
on June 7, 2017, the Global Anti-Counterfeiting
Network awarded Groupe PSA the Best
Technology Award, in recognition of the
Group’s innovative customer protection
technologies.

ASSURANCE FOR BUSINESS CLIENTS EAGER TO HIGHLIGHT THEIR OWN
COMMITMENT TO RESPONSIBLE PURCHASING

EcoVadis, an independent rating agency that specializes in responsible purchasing,
has annually recognized Groupe PSA in its top performing category as a responsible
supplier since 2014. In 2020, reaching 83/100 with a 3-point improvement compared
to 2019, Groupe PSA has been awarded a Platinum medal for its rank in the top 1%
of companies in its industry. Groupe PSA business clients can therefore demonstrate
their own commitment to responsible purchasing.

PLATINUM -

20201)

ecovadis
Sustainability
O \.I'fmnl'\ﬂ

ABILITY TO ENGAGE IN ENERGY TRANSITION WITH AFFORDABLE

AND DESIRABLE MOBILITY DEVICES COMBINED WITH USEFUL SERVICES

Electric vehicles produced on the Group’s new multi-energy platform (eCMP), have
an overall cost (TCO) similar to an ICE and do not compromise on the ease of use.
The MyBrand EV Car Remote app enables drivers to know the battery's autonomy and
state of charge at any time, and to control remote charging or the vehicle's thermal
preconditioning.

Charge My Car, in the Free2Move app enables location and payment of 195,000
European public charging points for electrified vehicles.

In 2020, Citroén launched Ami - 100% électric in France and Italy. This non-conform-
ist object is an unprecedented ultra-compact individual mobility solution with 2 seats,
and accessible to everyone over the age of 14 through highly competitive “a la carte”
offers. Ami - 100% électric will be launched in several European countries in 2021. In
2020, Autobest awarded the special prize “A star is born” to Ami.

A STAR IS B§RN

FAIR TOTAL COST OF OWNERSHIP (TCO)

Positive impact on insurance costs

Peugeot, Citroén and DS Automobiles customers can subscribe to a usage-based
insurance from PSA Assurance and benefit from a reduction of 10 to 25% depending
on their driving behaviour.

Best solution at the best price

In December 2019, the Autobest panel of 31 specialist journalists crowned the new
Corsa as the “Best Buy Car of Europe 2020”. Corsa is the first car to win AUTOBEST
over three generations. This award recognises the vehicle models with the best value
for money, based on 13 criteria o/w price, service network, spare part distribution,
versatility, new technologies and design. In November 2020 all-electric Corsa-e has
won the “Golden Steering Wheel 2020” in the “small cars” category in Germany.

In March 2020, the new Peugeot 208 was named “Car of the Year 2020” by a panel
of 60 automotive journalists from 23 countries across Europe. The jury acclaimed

its engine range: electric or ICE powertrains provide customers with “the power of
choice” at an affordable price without compromising on design or technology.

Recognized reliability by customers

In September 2020, the Grand Prix des Marques Automobiles from “le Journal de
'’Automobile” held in Paris (France) rewarded Peugeot with the 1t prize for Reliability.
On the question “Which brands do you think have an excellent reliability perfor-
mance?”, the Peugeot Brand was favored by more than 66% of a representative
sample of 1,500 French people.

Recognized innovation by distributors

The 24/7 service launched by Citroén on the PSA Retail sites in Massy and Marseille
(France) was awarded Le Prix du Comité des Distributeurs (Prize of the Committe of
Distributors). 24/7 is an innovative service that allows customers to drop off and pick
up their car at the dealership at any time using a fully secure self-service terminal.

Cost monitoring of company'’s fleet

Free2Move Connect Fleet enables fleet managers to optimise their fleet maintenance
and the use of the vehicles thanks to the monitoring of real-life consumption, hours

of use, GPS tracking and mileage. An eco-driving module gives drivers personalised
recommendations to reduce CO, emissions. Free2Move Connect Fleet helps reduce
the TCO of fleet vehicles by 5%.

FREEZ
MOVE

CONNECT FLEET

— CORPORATE SOCIAL RESPONSIBILITY REPORT 2020 — GROUPE PSA

29



CREATING SHARED AND LASTING VALUE

] Transparency and CSR commitment: tangible results for the Group and its stakeholders

1.3.3.3. Value created for employees

Groupe PSA has adopted a business strategy based on an In early 2017, the Group renewed its Global Framework
organic, profitable and sustainable growth plan, Push to Pass. Agreement with the IndustriALL trade union federations. This
In order to capitalise on all development opportunities, the commits it to:

Group’s employees are major players in its strategic plan. e respecting fundamental human rights;

Together with employee representatives and the unions, the
Group is fostering a culture in which everyone works together

® a human resources policy developing human capital.

to build the future, and where teams can compete to demon- In 2020, it covers the whole Group’s scope.

strate and develop their talent.

The Group’s Corporate Social Responsibility approach, as demonstrated by the Global Framework Agreement, allows the Group’s

employees to:

DEVELOP IN A CULTURE WHERE SOLUTIONS ARE DESIGNED
COLLABORATIVELY

Groupe PSA has demonstrated that the co-construction approach contributes to
performance and protects employees.

93% of employees are covered by collective
agreements.

15 out of 17 Social partners gave their support
to the merger project between Groupe PSA
and FCA.

TAKE OWNERSHIP OF THEIR CAREER BY DEVELOPING THEIR SKILLS
Personal Development Plans provide each staff member with the opportunity
to boost and diversify their skills, including training with a wide range of teaching
materials in addition to professional mobility, with priority given to internal
mobility.

In 2020, 70.5% of employees had an annual
appraisal.

83% of employees completed at least one
training course during the year.

In 2020, 1,049 employees took part in the
Group’s “Top Compétences” internal retraining
programme.

WORK IN AN ENVIRONMENT THAT PROMOTES HEALTH AND WELL-BEING

e Groupe PSA is one of the industry leaders in workplace health and safety.
The Workplace Health and Safety Management System (WHSMS), which is
implemented worldwide, closely monitors risk prevention.

e Groupe PSA goes even further: it has committed to the “Healthy Workplaces”
approach promoted by the European Union and the European Agency for Safety
and Health at Work. https://www.healthy-workplaces.eu/en/campaign-partners/
psa-groupe,

e For Groupe PSA, developing and attracting talent means rethinking the work-
place relationship due to the possibilities created by new technology. Remote
working helps to ensure a work/life balance and improves working conditions.
In continuity of the working from home policy, the Group has presented the
“New Era of Agility” program to massively develop remote working.

In 2020, Groupe PSA maintained its leadership
position regarding safety: the Group achieved a
worldwide lost-time accident frequency rate of
0.68 points.

Groupe PSA is also involved in the 2020-2022
Healthy Workplaces Work-Related
Musculoskeletal Disorders campaign.

Based on its experience with teleworking,
remote working has been used intensively

for sanitary reasons, reaching a record of
38,000 simultaneous VPN connections.

Institut du Capitalisme Responsable has
distinguished Groupe PSA, in the category
“Strategy and Covid-19 Impact”, for presenting
during its General assembly the transformation
opportunities of work organization brought

by the the sanitary crisis and its “New Era of
Agility” program.

SHOWCASE THEIR TALENTS IN AN INCLUSIVE ENVIRONMENT

e The Group promotes diversity and actively combats discrimination in its recruit-
ment, talent management and compensation policy. It enforces its gender
equality policy worldwide. Groupe PSA adheres to the Women’s Empowerment
Principles, an initiative by the UN and UN Women that encourages companies
to take action to promote diversity and gender equality. It was the first
company to receive “Professional equality” certification in 2005. This label is
regularly renewed and is valid until December 2021. Since 2009, the Group has
been certified under France’s Diversity label, which recognises good human
resources practices to promote diversity and equal opportunity and to prevent
discrimination. This label was renewed and is valid until February 2022.

e The “youth employment” policy seeks to integrate apprentices and trainees
on work-study placements Groupe PSA has been awarded the Happy Index/
Trainees Label 2021 by ChooseMyCompany.

¢ Keeping older employees in work and motivated is one of the Corporate Social
Responsibility commitments.

e The Group is also committed to hiring and retaining employees with
disabilities.

_ LABEL LABEL _
EGALITEE= DIVERSITE

wwrw.weprinciples.ong

5,000 youths trained within the Company
in 2020 (apprentices and interns).

choose

2021
FRANCE

37.6% of the Group’s workforce is aged
50 years old or over.

The Group has 5,360 employees

with disabilities worldwide.
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1.3.3.4. Value created for its suppliers and partners

Groupe PSA is implementing a responsible procurement policy, which includes a third-party assessment (by Ecovadis) of its suppliers

based on CSR criteria.

Although this policy allows the Group to secure its supply chains, it also boosts performance for suppliers, who are called on to
introduce CSR policies within their own organisation as well as with their supply and subcontracting chains.

The responsible purchasing policy, which Groupe PSA requires its suppliers to sign, serves to:

BOOST INNOVATION

The Group involves its core and strategic suppliers in a disruptive innovation process,
which is essential in order to meet commitments on reducing CO, emissions, air
quality, the autonomous vehicle, etc. at a cost acceptable to customers.

1,239 patents filed by the Group in France in
2019 (vs 1,183 in 2019, 1,074 in 2018 and 1,021 in
2017).

The Group works with more than 300 suppliers
on joint innovation projects to develop future
technologies.

BOOST EFFICIENCY

The CSR commitments that the Group asks its suppliers to take, enables them to
reduce their own operational risks. Suppliers are well-informed of best practices and
regulatory changes, and can therefore benchmark themselves by comparing their CSR
performance against the industry average, build on their strengths and implement
action plans to work on any weaknesses. Groupe PSA monitors the progress of the
action plans required from suppliers. If necessary, it can help them find solutions

to improve their product quality or optimise their processes using Monozukuri
methodology.

69 Monozukuri coordinators worldwide, with
more than 270 suppliers involved.

BOOST ECONOMIC PERFORMANCE

In view of the demanding supplier selection process, being a strategic or core supplier
of Groupe PSA demonstrates a high-level of economic and CSR performance.
Through innovation partnerships with Groupe PSA, suppliers are developing a
competitive edge in state-of-the-art technical expertise. This distinguishes them

from their competitors when bidding for contracts in other markets. They can create
commercial opportunities with customers who, like Groupe PSA, regard CSR criteria
as a key aspect of the supplier selection and listing process. The Group’s suppliers

can communicate their own CSR commitment and performance (Ecovadis score) to
their customers and/or host regions. Similarly, in being chosen to support Groupe PSA
on international projects, companies are boosting their prospects by increasing their
visibility in new markets.

The Group’s activity contributes to boost the
Moroccan automotive industry’s ecosystem:
more than 40% of its 66 suppliers provide the
Group from newly built plants, helping to create
a recognized manufacturing know-how in the
Kenitra region.

BOOST CSR PERFORMANCE

The Group’s responsible purchasing approach has proven useful in making its
suppliers part of a positive trend: their CSR performance is above average compared
with other companies assessed by Ecovadis (49.7 for Groupe PSA suppliers vs 42.9
for Ecovadis assessment average).

In March 2020, Groupe PSA was the winner of the category “Best Portfolio CSR
Performance Improvement” of the Ecovadis Sustainable Procurement Awards 2020,
with the best rate of suppliers enhancing their CSR score.

Breakdown of CSR assessments of Groupe PSA
suppliers compared with all suppliers assessed
by EcoVadis:

Supplier distribution

40

- A
[/ \\

Supplier CSR performance

mmm All suppliers assessed by EcoVadis
mmm Groupe PSA Supply Base
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1.3.3.5. Value created for host communities and civil society

CONCRETE ACTIONS IN THE SOCIAL AND SOLIDARITY ECONOMY

Fondation PSA supports community organisations that are active in rural
communities or in outlying urban areas, working alongside social agencies and

local authorities to put in place socially responsible mobility solutions, mainly in aid

of people referred by social services. The goal is to remove mobility obstacles for
unemployed people and help them to receive training or find a new job. For example,
the Foundation supports social garages, which help welfare recipients to repair, rent
or buy cars cheaply. The garages - most of which are social enterprises - can also help
the long-term unemployed to get back to work.

The Group also has a strong involvement as a buyer from companies that only employ
people with disabilities in France, and has widely expanded its operations in Spain
over the last two years.

709 projects previously sponsored

by the Foundation

€19.5 million donated to community
organisations. COVID-19 aid: Fondation PSA
supported 32 solidarity mobility emergency
projects. In addition, Groupe PSA top
management was mobilized against the
consequences of the pandemic and supported
4 projects for young people, workers in
inclusion and mobility in rural territories.

The services bought from companies that only
employ people with disabilities have generated
€42 million in added value to these companies.

AN ACTIVE CONTRIBUTION TO ROAD SAFETY, BOTH NOW AND IN THE FUTURE
Groupe PSA has played a pioneering role and remains the European leader in
post-accident or tertiary safety, attenuating the effects of an accident by facilitating
emergency rescue.

In anticipation of the new European regulation that came in force in March 2018, the
Group has been the first mainstream car manufacturer to have deployed a wide-scale,
location-aware emergency call system without a subscription or any cut-off date.
The emergency call system is particularly useful when accidents occur in isolated
areas with no eyewitness. Motorway control centres in France are now automatically
warned of any accidents on their roads with the e-call service introduced on Peugeot,
Citroén, DS Automobiles and Opel vehicles. Drivers can also use the e-call in their
vehicles to alert the emergency services if they witness an accident. Messages can
then be displayed on motorway signs to warn other drivers of the potential dangers
they may encounter.

As a testament to its technological accomplishments, in July 2015 the Group became
the first car manufacturer to receive the required authorisations to test its auton-
omous prototypes on the open road. The cars adjusted their speed and overtaking
based on other vehicles, posted speed limits and infrastructure.

E-call (emergency call system): Groupe PSA
has more than 7.8 million connected vehicles,
helping to improve road safety.

Groupe PSA autonomous vehicles had already
driven more than 370,000 km in autonomous
mode (levels 2, 3 and 4) on European and
Chinese highways by the end of 2020.

PUBLIC PLEDGES TO SUPPORT THE ECONOMIC AND SCIENTIFIC DEVELOPMENT
OF HOST COMMUNITIES

Direct and indirect job creation

The Group’s strategic plan Push to Pass reaffirmed the Group’s ambitions to open
manufacturing plants in its key markets. The Group has made a public pledge to
achieve high local sourcing rates in the regions concerned, which involves suppliers
setting up production facilities close to the Group’s industrial sites. The Group’s direct
and indirect job creation brings value to the host communities.

A trendsetting partnership was created between Groupe PSA and a number of
temporary employment agencies to increase the use of temporary permanent work
contracts. Permanent employment contracts ensure permanent employability within
Groupe PSA as well as in the employment region through regional mobility platforms.
As an outcome of a partnership between Groupe PSA and French Ministry of
Education, PSA School of Automotive Professions provides training for 600 students
and job opportunities in the automotive sector.

Scientific development

The Group acts as a vehicle for scientific development through its Stellab network,
which supports the creation of R&D centres, OpenlLabs and academic chairs in the
same areas. For example, an OpenlLab called Sustainable Mobility for Africa has
opened in Rabat, Morocco, while another - Openlabs Human Machine Interface and
Accidentology - is located in Shanghai.

Similarly, as part of its Push to Pass plan, the Group conducts joint research as part of
a programme coordinated by VEDECOM (the French institute for low-carbon com-
municating vehicles and their mobility) of which it is one of the founding members.
VEDECOM aims to become the leading French technology research institute where it
can spearhead the development and use of autonomous connected cars.

Support for startups

Groupe PSA created the Business Lab as a response to fast-changing automotive
uses. The purpose of this new entity is to identify, experiment with and transform
opportunities into new businesses for the Group, particularly with regard to mobility
and digital issues. As part of its Venture Development endeavours, the Business Lab,
an excellent programme for identifying and transforming new businesses, is signing
a partnership agreement with Idinvest Partners (part of EURAZEO Group), a leader
in growth funding.

e |n addition to the direct jobs created in Spain
(Galicia and Basque Country) by the Group’s
Vigo and Zaragoza plants, their clusters
attracted more than 220 enterprises that
created more than 37,000 jobs.

e The Kenitra plant in Morocco has helped to
establish a cluster joined by 29 suppliers at
present. The Group currently works with 66
local partners, with the aim to achieve a local
sourcing rate of 80%.

e Of the Group’s temporary employees, 350
have a temporary permanent work contract.

The Group’s Stellab network includes
3 academic chairs run in association with PSA
University and 17 OpenLabs.

—

VEDECOM

PSA

BUSINESS LAB

1,990 startups have been evaluated since

the Business Lab creation. In 2020, 7% of the
316 startups analyzed have been engaged in

a collaboration with Groupe PSA. The startups
come from 50 countries and involve 31 different
entities of the Group.
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1.3.3.6. Value created for the environment

Given the nature of its business and its international presence, Groupe PSA is an economic actor keen to fulfil its environmental

responsibilities.

TECHNOLOGICAL CHOICES FOR A CONCRETE IMPACT
ON CLIMATE CHANGE AND AIR QUALITY

A reduction in the use of fossil fuels:

The Group spends 32% of its R&D budget on clean tech and

intends to electrify 50% of its range by the end of 2021:

e 11 plug-in petrol hybrid vehicles will be launched on the market
between 2019 and 2021. These will enable emission thresholds
of under 50 g/km of CO,, i.e. 2 1/100 km in all areas, and will run
50 km in fully electric mode in city and suburban environments
(WLTP procedure);

e 12 electric vehicles will be launched on the market between 2019
and 2027;

e with average approved CO, emissions of 102.7 g/km in 2020 for
Passenger cars in Europe, the Group has overachieved its CAFE
regulatory target.

Air guality at the forefront of research and development
programmes:

As a participant in discussions about the public health and
environmental issues that relate to mobility, Groupe PSA has long
incorporated concerns about air quality into its R&D programmes.
Thanks to this work, the Group has been able to integrate engines
and technologies that drastically reduce its particulate and
nitrogen oxide emissions into its ranges:

e Groupe PSA invented the diesel particulate filter (DPF) which
it began selling in 2000, more than nine years before Euro 5
standards made it compulsory from September 2009;

e Since 2017, the Gasoline Particulate Filter (GPF) has also been
applied for Gasoline Direct Injection engines.

e Groupe PSA was the first car manufacturer to introduce SCR
(Selective Catalytic Reduction) technology in 2013, reducing
nitrogen oxide emissions by up to 95%.

The results also reflect the Group’s decision to focus on affordable

technological solutions deployed in mass-produced cars, which is

the only way to have a real impact on the environment.

At end 2013, the Group launched the EB 1.2 Turbo PureTech
Engine, a three-cylinder, gasoline engine that combines
reduced dimensions and weight for benefits and performance
unprecedented for this level of displacement. In 2019, production
has exceeded 1 million units for this “International Engine of the
Year” award winner in its category for 4 consecutive years from
2015 to 2018.
Launched in 2017 on the new Peugeot 308, the new generation is
now being installed on Groupe PSA vehicles across 100 models in
more than 70 countries.
In 2019, Groupe PSA reinforced its commitment to tackle climate
change, by having its greenhouse gas emission reduction targets
approved by the Science Based Targets initiative (SBTi).
Groupe PSA commits to reduce, from the 2018 base year to 2034
e absolute GHG emissions from energy consumption of industrial
activities ("scope Tand 2”) by 20%;
e GHG emissions from use of sold products, considering the whole
cycle “Well-to-Wheel” (“scope 3”) by 37% per vehicle kilometre.
For all internal combustion engines, Groupe PSA was one of the
few carmakers ready for the first step of WLTP and able to deliver
all its range to its customers after September 1, 2018. In 2019, the
Group was on schedule again and has punctually type-approved all
passenger car models at the required time.

For approval of its new vehicles in Europe, Groupe PSA
committed to meet a NOx conformity factor in RDE of less than 1
(excluding measurement dispersion, limited to 0.43, which is the
margin value set by the "EURO 6d” regulation). This commitment
has been made from September 1, 2017, i.e. three years before the
2020 regulatory requirement.

COMMITTED TO FURTHERING PUBLIC DEBATE

Groupe PSA supports the Global Pact for the Environment, which
was reaffirmed by the President of the French Republic in June
2020. This approach is in the continuity of the United Nations
actions for the environment (Rio Summit, Paris Agreement) and
prepares the adoption of ambitious commitments in favor of

the environment to be ratified by all countries at the next Earth
Summit in Stockholm in 2022.

The measurement protocol for real-world consumption devel-
oped with Transport & Environment, France Nature Environnement
and Bureau Veritas is open source. The Group encourages all car
manufacturers to use it so that customers can make informed
vehicle purchase decisions.

GLOBAL PACT

for the environment

. a

Open-source measurement protocol:
https://media.groupe-psa.com/en/press-releases/group

realworld-fuel-consumption-protocol-publication

TANGIBLE RESULTS FOR THE CIRCULAR ECONOMY

AND SUSTAINABLE MANAGEMENT OF MATERIALS

From the vehicle design phase, the Group’s teams work tirelessly
to ensure that its circular economy commitments are met.
Materials are selected for their end-of-life recyclability, and priority
is given to green materials. This active policy of influencing the
selection of materials also extends to suppliers. Groupe PSA
design choices ensure a steady reduction in the environmental
footprint of its vehicles.

e All Group vehicles are 95% recoverable.
e Green materials make up 30% of the Group’s vehicles.

¢ Reduction of the environmental footprint of the new
Peugeot 508 in 2018, compared with the old version in 2011,

Global warming

Depletion _ _Air _
of mineral acidification
resources

Water
eutrophication

Photochemical
ozone creation

- Peugeot 508 - 2011 - Peugeot 508 - 2018
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In production, the Group is continually improving its processes to
reduce the amount of waste and increase recycling.

Similarly, Groupe PSA has rolled out two spare parts offers and one

service based on the circular economy throughout the life of each
vehicle. (i) The "Remanufactured parts” offer launched more than

30 years ago. (i) The reused parts. (iii) The “repair and return service”

(for automatic gearboxes and complex electronic components).
The Group is also involved in collecting and processing end-of-life
vehicles from its dealership networks through partnerships with
specialist operators.

Groupe PSA has introduced a collection and recycling process for
traction batteries that covers the whole European market.

* |n 25 years, waste production per manufactured vehicle could
be reduced by 43%.

* 100% of metal waste is recycled.

e 94,298 tonnes of casting sand was regenerated in 2020.

e More than 616,800 parts were collected and processed in
2019 of which 576,700 were sold as remanufactured parts,
covering 37 part families.

e Remanufacturing of parts creates a saving of up to 85% of
raw material and 85% of energy compared to a new product.

¢ Almost 1.2 million end-of-life vehicles were processed
through the Group’s dealer networks between 2008 and 2020
in France, equating to nearly 1.4 million tonnes.

e Traction battery recycling rate in 2019:

e 72.1% for electric vehicle Li-ion batteries;
« 81.2% for hybrid vehicle Ni-MH batteries.

A PROACTIVE INITIATIVE FOR CARBON OFFSETTING
AND BIODIVERSITY

The Peugeot brand, in partnership with the France National Forestry

Office (ONF), has contributed to the PEUGEOT-ONF carbon sink
project it has sponsored in the Amazon since 1998. The project
involves reforesting vast areas of degraded land and restoring
biodiversity, while studying the relationship between reforestation
and the absorption of atmospheric carbon dioxide.

e An area of 1,800 hectares of virgin forest with high biodiver-
sity value has been devoted to scientific research since 2009.

e The carbon sink started more than 20 years ago. More than
700,000 tonnes of CO, eq have been sequestrated through
biomass and soil.

¢ 2 million trees reintroduced.

e More than 50 local species planted.

e Two new species identified in 2016, and another two in 2018.

HIGH-PERFORMANCE PLANTS FOR REDUCED ENVIRONMENTAL

IMPACT

The Group’s industrial strategy integrates environmental protection

with a commitment to continued improvement based on rigorous
organisation, a methodology structured around the Environmental
Management System (ISO 14001 standard), and the allocation of
significant financial resources.

100% of plants with ISO 14001 certification.

1.4. GOVERNANCE GEARED TOWARDS SUSTAINABLE GROWTH

(6Rr1102-5) (GRI102-10) (GRI102-18) (GRI102-22) (GRI102-23) (GRI102-24)

Managing bodies

Since 1972, Peugeot S.A. has had a two-tier management struc-
ture comprising a Managing Board, responsible for strategic and
operational management, and a Supervisory Board, responsible
for oversight and control.

1.4.1.

For a company like Groupe PSA, meeting corporate social
responsibility commitments is seen as a means to ensure its
own economic sustainability and is achieved by addressing
the concerns of its main stakeholders, who are affected by its
decisions and actions.

The Group’s CSR policy and Management System form an inte-
gral part of its strategy, and take into account all societal, social
and environmental issues. Furthermore, the robust CSR reporting
processes used by the Group for more than ten years aptly illus-
trate its strong dedication to transparency in these areas. Over
the years, Groupe PSA CSR commitment has become an integral
part of its business strategy. Executive Committee members
assume direct responsibility with respect to these issues and all
operational action plans incorporate CSR criteria.
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Chapter 3.1 of the Group’s 2019 Universal Registration
Document provides details of the membership, skills and
work of these managing bodies and the committees, together
with information on the skills of each of their members, as at
December 31, 2019.

CSR in the Group’s governance (Gr1102-20) (GRI1102-26) (GR1102-27) (GRI.102-29)

Focus on CO, governance

Groupe PSA is highly driven by climate change risk. It is
important to provide stakeholders with a clear vision of CO,
governance in Groupe PSA.

One monthly CO, Corporate Committee summons the
Managing Board and Executive Committee to share the forecast
of vehicles’ CO, emission average until 2025 in all countries/
areas (especially where CAFE/CO, regulation exists) and decide
action plans (technical enablers, product plan adaptation and
strategy) to reach targets. At the operational level, the Strategy
and Programmes Division keeps track of the solutions imple-
mented and measures their efficiency based on the proportion
of green materials used and CO, emissions.

See the Groupe PSA climate governance organisational chart
in section 2.2.1, the description of the Industrial and Logistics
CO, Committee in section 2.4. and the Materials Strategic
Committee in section 7.1.2.

Payment of the variable compensation for the Managing Board
and the Group’s employees is conditional on the CO, emission
levels of the vehicles sold in Europe. Please refer to chapter
2.2.4.3. of this report.
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1.4.1.1.

CSR in supervisory bodies (GRrI.102-25) (GRI102-30) (GRI.102-31) (GRI102-36)

The Group’s strategic CSR commitments, their implementation
and their progress report are presented to the Supervisory
Board. Given the importance and scope of CSR issues that, for
a car manufacturer, come into play for many of its strategic
decisions, there is no single dedicated committee established

Some examples:

Governing body

for the areas of social and environmental responsibility. Each
Supervisory Board committee, and where applicable the Board
itself depending on the issue involved, handles these issues
within its area of expertise.

Examples of CSR issues handled

e Supervisory Board

Any topics linked to the strategic Medium-Term Plan, including CSR issues (which com-

prises climate change risks).

e The Finance and Audit Committee

All'high-level CSR issues and risks linked to business ethics and economic consequences.

e The Strategic Committee

Environmental issues, including those relating to climate change and air quality

e The Appointments, Compensation
and Governance Committee

Company issues, including issues relating to diversity and corporate governance.

The Supervisory Board’s Finance and Audit Committee monitors the efficiency of internal control and risk management systems,
reviews risk mapping (including CSR risks), and ensures that these systems are properly developed and managed. The Committee
also examines the means used to implement these procedures and the remedial actions applied to correct any material weaknesses

or deficiencies identified.

Skills relating to economic,
environmental and social impacts

Members of the Supervisory Board are selected to ensure
sufficiently diverse and complementary skills to enable these
members to deliver the Company’s strategy. Members of
the Board and its committees are selected on the basis of a
skills matrix (see section 3.1. of the 2019 Universal Registration
Document). This seeks to ensure that skills in “finance and risk
management”, “international experience”, “industry”, “new
business models”, “human resources”, “social and environmental
responsibility” and “governance” are represented on one or
more committees.

As at December 31, 2019, members of the Supervisory Board
with specific CSR skills include:

® |ouis Gallois, member and Chairman of the Peugeot S.A.
Supervisory Board since 2014, is Chairman of the French
Federation of Solidarity Actors. He is also a member of the
Board of the French National Association of Research and
Technology (ANRT), co-chair of the think-tank La Fabrique
de I'Industrie and Chairman of Fonds d’Expérimentation
Territoires Zéro Chomeur Longue Durée;

® Gilles Schnepp, a Supervisory Board member since April
2019, Vice-Chairman of the Board, and Chairman of the
Appointments, Compensation and Governance Committee.
He is also Member of the MEDEF Executive Committee where
he is co-Chairman of the Ecological and Economic Transition
Commission and Chairman of the Fédération des Industries
Electriques, Electroniques et de Communication (FIEEC);

® Marie-Hélene Peugeot-Roncoroni, a Supervisory Board
member, is Vice-Chair of Fondation PSA;

® LI Shaozhu, Vice-Chairman of the Supervisory Board,
and member of the Appointments, Compensation and
Governance Committee is also President of DFM, member
of Board, President and Vice Party Secretary of DFM since
2016. Mr. LI Shaozhu has more than 30 years of business and
management experience in the automotive industry;

e Christian Lafaye, member of the Supervisory Board repre-
senting employees, is a Director of Fondation PSA;

® Bénédicte Juyaux, member of the Supervisory Board repre-
senting employee shareholders, was a CSR correspondent
in charge of vehicle quality and safety in the Company, until
mid-2019.

Consultation of stakeholders

— EMPLOYEES ARE REPRESENTED ON THE SUPERVISORY BOARD

® A member representing employees sits on the Peugeot S.A.
Supervisory Board in accordance with Article 10-1 B of
the Company by-laws. This member is appointed by the
Groupe PSA European Group Works Council. The European
Group Works Council appointed Christian Lafaye in 2018.

® A member representing employee shareholders sits on
the Peugeot S.A. Supervisory Board in accordance with
Article 10-1 C of the Company by-laws. This member is
voted in at the Shareholders’ General Meeting from the
candidates put forward by the Supervisory Boards of the
corporate mutual funds (FCPEs), which hold shares in
the Company. Based on the current shareholding status,
although Peugeot S.A. is no longer required to have an
employee shareholder representative, it wishes employee
shareholders to be involved in the Company’s governance
and has therefore decided to retain this position.

® |n many countries, Groupe PSA offers a variety of savings
schemes. As at December 31, 2020, employee share owner-
ship was 1.98%, or 32,694 of the Group’s current or former
employees.

— MINORITY SHAREHOLDERS ARE REPRESENTED
ON THE SUPERVISORY BOARD

Gilles Schnepp as Senior Independent Member from the
independent members of the Board and Vice-Chairman of
the Board, has primary duties to inform the Chairman of the
Supervisory Board of any conflict of interest he has identified
that might affect the deliberations of the Board, and to factor
in any major governance concerns of shareholders that are not
represented on the Supervisory Board and ensure that their
concerns are addressed.

In accordance with the law, shareholders may ask the
Supervisory Board to include points in the agenda for the
Shareholders’ General Meeting. All draft resolutions are pub-
lished on the Group’s website. Electronic online voting has been
in place since the 2016 Shareholders’ General Meeting.

Moreover, to strengthen the links with its individual sharehold-
ers, an Individual Shareholder Advisory Committee meets
several times a year under the presidency of the Chairman of
the Peugeot S.A. Supervisory Board. Launched in 2012 and
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comprised of 12 members individual shareholders (elected
to the Committee for a three-year term, with one third of the
members standing for re-election every year), this committee
reflects the diversified structure of its individual shareholders.

The Individual Shareholder Advisory Committee has different
missions of which the main one is to relay the expectations of
the Group’s individual shareholders in particular in terms of
communication and shareholder dialogue (more information
available on Groupe PSA website https://www.groupe-psa.com/
en/finance/individual-shareholders/advisory-committee/).

— OPINIONS OF OTHER STAKEHOLDERS
ARE SENT TO THE SUPERVISORY BOARD

Consultation with stakeholders is delegated to the operating
units, which are in contact with them on a daily basis, and to the
Sustainable Development Delegation. The strategic proposals
submitted for approval to the Group’s Executive Committee by
these managing bodies, according to their area of responsibility,
take into account the expectations and opinions of stakehold-
ers collected through the various opportunities for dialogue
described in section 9.2 of the CSR report. These are presented
to the Supervisory Board.

Membership of an under-represented
social group

Membership of an under-represented social group is not among
the assessment criteria authorised by French law.

1.4.2. Operational management of CSR

Sustainable Development Delegation

The Group’s Sustainable Development Delegation was formed
in 2003 with a staff of four, and reports directly to the VP
of Corporate Communications, who in turn reports to the
Chairman of the Managing Board. The role of the Sustainable
Development Delegation is:

® to ensure that progress plans that aim to improve the inte-
gration of sustainable development responsibilities within
the Group’s strategy are implemented, by working with
and coordinating a network of front-line correspondents
present in all the Group’s departments who are experts in
the different areas of corporate social responsibility (human
resources, environmental management, procurement, mar-
keting, sponsorship, etc.);

® organise dialogue with stakeholders through this network
by mobilising the Group’s experts on the subjects at hand;

® to liaise on a daily basis with CSR rating agencies and SRl
investors, in particular by making every effort to provide
them with information in response to their requests;

® to coordinate thinking and proposals for actions enabling the
Group to prepare for the regulatory developments related
to CSR, to appropriate external best practice and share its
own, identify scope for further progress and initiate the
appropriate actions, etc.;

® to carry out each year’s reporting on the Group’s environ-
mental, social and governance performance, coordinate its
verification by an independent third party and oversee the
preparation of the CSR report (where the Delegation acts as
project manager), as well as the CSR chapter of the Group’s
Management Report;

® to submit the priority commitments, objectives and action
plans for validation by the Executive Committee and take
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1.4.1.2. CSR at the executive body level

GRI.102-19

Progress made on meeting CSR commitments and objectives
is reviewed periodically and is approved and monitored by the
Group’s Executive Committee, which includes the members of
the Managing Board.

CSR criteria are included in the variable compensation of the
Chairman of the Managing Board.

The Managing Board delegates a number of powers to carry out
CSR-related legal formalities to specific executive managers.
For example:

® the Group’s Head of Human Resources and Transformation,
who is a member of the Executive Committee, in the context
of their powers “ensures compliance with the rules applying
to non-discrimination in the workplace”, “ensures that the
prevention policy and the various regulations relating to
health, safety and working conditions are properly applied”,
“monitors all aspects of collective working relations”, etc;

® all Production centre Directors in France are fully authorised
to “ensure compliance with applicable regulations, especially
those relating to employment law and health and safety, and
environmental law in the industrial domain”.

charge of all related follow-up actions as well as their com-
munication both within and outside the Group; to keep the
Supervisory Board informed of CSR issues;

® to represent the Group’s interests before various external
bodies specialising in CSR;

® to be a proponent of actions serving to underscore the
Group’s CSR commitments.

CSR criteria such as vehicle CO, emissions level, product quality
or customer satisfaction are included in the variable compen-
sation of employees. Please refer to chapter 3.2 of the Group’s
2019 Universal Registration Document.

A network of CSR correspondents
and contributors embedded
within the Company’s business lines

The Sustainable Development Delegation oversees a network of
CSR officers with specialist knowledge of the various business
lines. They relay messages from the Sustainable Development
Delegation to teams in their area of expertise and serve as
proponents to encourage improvements in practices. To this
end, the correspondents rely on their own networks of contrib-
utors within their respective departments. A CSR meeting is
held each quarter, attended by the Sustainable Development
Delegation and all CSR officers which provides an opportunity
to share best practices, discuss progress made on action plans,
and exchange information, in particular on upcoming changes
in regulatory frameworks, so as to remain at the forefront of
CSR knowledge and expertise. The CSR network involves the
participation of nearly 600 contributors present in all of the
Group’s entities and subsidiaries and in all the countries where
the Group has operations.
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The Executive Committee and the Heads of Department who
serve amongst its members play a key role in the Group’s CSR
policy: the Executive Committee validates the medium- and
long-term CSR directions and ambitions, while the Heads of

OPERATIONAL MANAGEMENT OF CSR: NETWORKING
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Department are responsible for following the courses adopted
and are the guarantors of the action plans necessary to attain
the targets set.

CHAIRMAN OF THE
MANAGING BOARD

VP OF CORPORATE
COMMUNICATIONS

erials
and recycling

SUSTAINABLE
DEVELOPMENT

DEPARTMENT

purchasing

@ CSR correspondents of the Sustainable
Development Department by area

Focus on stakeholders’ relations
with the Sustainable Development
Delegation in 2020

e Contributions to proposals put forward by MEDEF upstream
of working sessions on the CSR platform in addition to con-
tinuing efforts to identify best practices within the MEDEF
working group on “Non-financial performance”.

Quality/
safety

Industrial
ecology

sponsible
marketing

(C) Network of contributors
surrounding the CSR correspondents

® Participation in ESG/SRI conferences hosted by investors
and in meetings with investors/sustainable finance operators
in collaboration with the Financial Division.

® Participation in the Paris Europlace Working Group on inte-
grated reporting, bringing together issuers, investors and
the French Financial Markets Authority (AMF) and in the
dialogue between investors, insurers and issuers on financial
climate disclosure (TCFD).

1.4.3. Risk management and internal control system

As part of its commitment to prevent and limit the effect of
internal and external risks, including CSR risks, the Group has
put in place risk management and internal control systems to
provide reasonable assurance concerning the achievement of
the following objectives:

